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EXECUTIVE SUMMARY

The City of St. Albert is interested in gathering the thoughts and
opinions about the approaches to growth and development in new St.
Albert neighbourhoods. As such, they commissioned Banister Research
& Consulting Inc. (Banister Research) to conduct a survey to test
various Smart Growth concepts with residents of the City of St. Albert.
Responses from this survey will be taken into consideration in the
development of regulations for future development.

Key Findings:

Respondents were asked to imagine they were moving to a new
neighbourhood. When presented with two images, they were asked to
indicate the neighbourhood/shopping area they would prefer to find.
The following Smart Growth concepts had the highest ratings:

¢ N OnN commer ci al street s, buil di
architectural design standards, resulting in more regulations for
buil der so (78% v er srads convedionat h at
development);

+ Shopping is combined with restaurants and other activities with
many public spaces to sit, eat, or walk, and parking is not right in
fronto (74% versus 8% that preferred conventional
development);

¢« APar ks ar e devariety of euses (bports, cancerts,
farmers markets), resulting in a
versus 10% that preferred conventional development);

+ Buildings with retail and restaurants located close together and
facing wide sidewalks, and retail and restaurants are smallerd
(72% versus 8% that preferred conventional development);

¢ fAccess for pedestrians and cycling is good, transit is close and
parking is available on-street or behind buildings accessed from
a back laned (68% versus 8% that preferred conventional
development); and

¢ On commercial streets, buildings form a continuous front,

resulting in alleysandon-st r eet
preferred conventional development).

parkingodo (66"

The following concepts had moderate support:

¢ fThere are more parks and open spaces that are closer to

peopl eds homes, resulting i n s

(64% versus 8% that preferred conventional development);

¢ flLarge stores that are close together, where | can park once and

walk to different stores, and parking is not right in frontd (63%
versus 11% that preferred conventional development);

¢ On a street with sidewalks and treed boulevards faced by

porches, and the garages are smallero (56% versus 10% that
preferred conventional development);

¢ MfDesti nat i 8 nsboppikgu cestauramts, schools and

librarieLare Withifl 4 ifelv ®dcks bfomy HBREE dnd are close

enough that I can either walk
P {5804 VRrsus 19% that preferred conventional development);

¢ fWVhere | can walk, bicycle or take transit for some of my trips,

and the homes are smallerd (50% versus 14% that preferred
conventional development); and

¢ (Streets safely accommodate pedestrians, cyclists and drivers,

resulting i n sl ower
preferred conventional development).

vehicle S [

variety of park designso (72%
The following concepts had the lowest ratings:
¢ fStreets encourage social, cul t

| ess efficient movement of veh

preferred conventional development);

¢ 1 can walk to stores, libraries or restaurants, and within 400m of

my home, there is a mix of single-family detached houses,
townhomes, apartments and condominiumso (44% versus 27%
that preferred conventional development);
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¢ On commercial

fPublic transit comes every 10-15 minutes, and there is a mix of
single-family detached houses, townhomes, apartments and
condominiums within 800m of my homeo (42% versus 23% that
preferred conventional development);

fiGarage placed at the side or rear of the house, and the front of
the house makes up all of the streetd (38% versus 25% that
preferred conventional development);

fWith connected local streets where traffic is evenly spread
throughout the neighbourhood and there is a lot of street activity
(e.g. walking, playing)o (31% versus 35% that preferred
conventional development);

fin a neighbourhood where | can walk to shops, restaurants or
services, and the lot is smallerd(38% versus 26% that preferred
conventional development); and

fHouses are closer to the street with front yards, and parking is
tothesideor reard (35% versus 30%
development).

When respondents were asked to indicate their preference for new
development in St. Albert as a whole, the following Smart Growth
concepts had the highest ratings:

streets, buildings are required to meet
architectural design standards, resulting in more regulations for
buildersd (78% versus 7% that preferred conventional
development);

fParks are designed for a variety of uses (sports, concerts,
farmers markets), resulting in a variety of park designso (76%
versus 11% that preferred conventional development);

firhere are more parks and open spaces that are closer to
peoplebds homes,
(75% versus 11% that preferred conventional development);

fShopping is combined with restaurants and other activities with
many public spaces to sit, eat, or walk, and parking is not right in
frontdo (74% versus 9% that preferred conventional
development);

.

fBuildings with retail and restaurants located close together and
facing wide sidewalks, and retail and restaurants are smallero
(73% versus 9% that preferred conventional development);

fAccess for pedestrians and cycling is good, transit is close and
parking is available on-street or behind buildings accessed from
a back laneo (71% versus 10% that preferred conventional
development); and

fOn commercial streets, buildings form a continuous front,
resulting in alleys and on-street parkingo (70% versus 15% that
preferred conventional development).

The following concepts were moderately supported:

.

t hat

.

resulting ino small

fStreets safely accommodate pedestrians, cyclists and drivers,
resulting in slower vehicle speedso (69% versus 14% that
BrETpopYeRtgnal ISYEIPTENY: o

foOn a street with sidewalks and treed boulevards faced by

porches, and the garages are smallero (67% versus 11% that
preferred conventional development);

flLarge stores that are close together, where | can park once and
walk to different stores, and parking is not right in frontd (64%
versus 13% that preferred conventional development);

fiWhere | can walk, bicycle or take transit for some of my trips,
and the homes are smallero (61% versus 15% that preferred
conventional development);

fStreets encourage social, cultural and retail activity, resulting in
less efficient movement of vehicleso (60% versus 23% that
preferred conventional development); and

fDestinations such as shopping, restaurants, schools and
libraries are within g fe bloc(ljés of my _hgme and_are close
ee?lougr[? t%aFt chan e%hr(]ar\éywalkO r%er/e, asngn‘l’l

(57% versus 25% that preferred conventional development).

paﬁd%gsis limi t ed ¢
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The following concepts had the lowest ratings:

¢ 1 can walk to stores, libraries or restaurants, and within 400m of
my home, there is a mix of single-family detached houses,
townhomes, apartments and condominiumso (49% versus 33%
that preferred conventional development);

+ fPublic transit comes every 10-15 minutes, and there is a mix of
single-family detached houses, townhomes, apartments and
condominiums within 800m of my homeo (47% versus 27% that
preferred conventional development);

¢ fin a neighbourhood where | can walk to shops, restaurants or
services, and the lot is smallerd (45% versus 29% that preferred
conventional development);

¢ fGarage placed at the side or rear of the house, and the front of
the house makes up all of the streetd (42% versus 33% that
preferred conventional development);

¢ fHouses are closer to the street with front yards, and parking is
to the side or reard(38% versus 36% that preferred conventional
development); and

¢ fWith connected local streets where traffic is evenly spread
throughout the neighbourhood and there is a lot of street activity
(e.g. walking, playing)o (34% versus 43% that preferred
conventional development).
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Parks:

Variety of uses

More, smaller, closer 27%

17% 6% 4%

4% 4%

M [1] MorelikeA m[2] [3] Like current neighbourhood 4]

0% 20% 40% 60% 80% 100%

[5] More like B




Houses:

Garage at side/rear,
housefront

Houses closer to

Smaller lots, walk

Street, sidewalks,

Smaller homes, multi
transportation modes

Connected streets,
street activity

Transit 10-15 min, mix
of housing

Walk to stores, mix of
housing

Destinations within a
few blocks

street, parking to...

blvds, porches, small...

W [1] MorelikeA m[2]

T

36% 13% 12%
35% 16%  14%
34% 11%  15%
33% 5% 5%
35% 7% 7%
32% 20% 15%
33% 10%  13%
29% 11%  16%
26% 11% 8%
0% 20% 40% 60% 80% 100%
[3] Like current neighbourhood 4] [5] More like B
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Shopping:

Combo shopping and
other
activities/public
spaces

Multi mode
transportation
access, parking on
street/behind

Retail, restaurants
close/smaller

Large stores close
together, park once

40%

31%

38%

16% 4% 4%

22% 5% 3%

19% 5% 3%

W [1] More like A m[2]

T T T T 1
0% 20% 40% 60% 80% 100%
[3] Like current neighbourhood 4] [5] More like B
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Your preference for new development in St. Albert as a whole is:

Streets:

Architectural design
standards

Continuous street front

Encourage activity

All modes, slower traffic

40% 13% 5%2%

33% 13% 10% 5%

22% 16% 15% 8%

29% 16% 8% 6%

0% 20% 40% 60% 80% 100%

B Strongly Prefer A W Somewhat Prefer A =1 Neutral =~ SomewhatPrefer B Strongly Prefer B




City of St. Alberti Smart Growth Final Report

Parks:

Variety of uses

More, smaller,
closer

12% 6% 5%

13% 7% 4%

0% 20% 40%

W Strongly Prefer A m Somewhat Prefer A = Neutral

T T 1
60% 80% 100%

Somewhat Prefer B Strongly Prefer B
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Houses:
Garage at side/rear,
& / 20% 13%
housefront
Houses closer to
. 23% 13%
street, parking to...
Smaller lots, walk 17% 12%
Street, sidewalks,
20% 7% 4%
blvds, porches, ...
Smaller homes, multi
. 23% 10% 5%
transportation...
Connected streets,
. 27% 16%
street activity
Transit 10-15 min,
. . 25% 13% 14%
mix of housing
Walk to stores, mix
) 17% 18% 15%
of housing
Destinations within a
16% 17% 8%
few blocks
1 T T T T 1
0% 20% 40% 60% 80% 100%
W Strongly Prefer A mSomewhat Prefer A " Neutral = SomewhatPrefer B Strongly Prefer B
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Shopping:

Combo shopping and

other
9 0, 0, 0,

spaces

Multi mode

transportation
. 31% 18% 7% 3%
access, parking on

street/behind

Retail, restaurants
Large stores close
e 31% 22% 9% 4%
together, park once

0% 20% 40% 60% 80% 100%

m Strongly Prefer A m Somewhat Prefer A = Neutral = Somewhat Prefer B Strongly Prefer B
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1.0 STUDY BACKGROUND

The City of St. Albert is interested in gathering the thoughts and
opinions about the approaches to growth and development in new St.
Albert neighbourhoods. As such, they commissioned Banister Research
& Consulting Inc. (Banister Research) to conduct a survey to test
various Smart Growth concepts with residents of the City of St. Albert.
Responses from this survey will be taken into consideration in the
development of regulations for future development.

2.0 METHODOLOGY

All components of the project were designed and executed in close
consultation with the City of St. Albert (the client). A detailed description
of each task of the project is outlined in the remainder of this section. A
copy of the final questionnaire is provided in Appendix A.

2.1 Project Initiation and Questionnaire
Design

At the outset of the project, all background information relevant to the
study was identified and subsequently reviewed by Banister Research.
The consulting team familiarized itself with the objectives of the client
ensuring a full understanding of the issues and concerns to be
addressed in the project. The result of this task was an agreement on
the research methodology, a detailed work plan and project initiation.

Following the initial meeting, the survey instrument was reviewed by
Banister Research. Once the client reviewed the revised draft survey
instrument, additional revisions were made and the questionnaire was
finalized in consultation with the client. A copy of the final questionnaire
is provided in Appendix A.

2.2 Survey Population and Data Collection

A total of 582 surveys were completed with St. Albert residents 18 years
of age or older. Residents of St. Albert were recruited to participate in
the survey by telephone from October 28" to November 13", 2009. Due
to the visual nature of the survey content, once the respondent agreed
to participate in the process, respondents were directed to a web-based
survey where they could easily view the various images they were to
asked to comment on.

During recruitment, email addresses were recorded and respondents
were emailed a notice about the survey and a link to the survey, which
they were free to access at any time. Follow-up emails were forwarded
to non-respondents in order to increase the response rate. In order to
ensure that all respondents were given an opportunity to take part in the
study, respondents were also able to request a paper hardcopy of the
survey, including a return envelope to send back to Banister Research.
Twenty-seven (27) surveys were completed by hardcopy. The web
survey was available from October 28" until November 16", 2009, a
total of 555 surveys were completed by web.
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Results provide a margin of error no greater than +4.1% at the 95%
confidence level or 19 times out of 20. It is important that when
considering the survey findings, the reader should note that the sample
error tolerances associated with the sample sizes vary by sub-group.

2.3 Data Analysis

After the surveys were completed and verified, the lead consultant
reviewed the list of different responses to each open-ended or verbatim
guestion and then a code list was established. To ensure consistency of
interpretation, the same team of coders was assigned to the project
from start to finish. The coding supervisor verified at least 20% of each
t he
the data file, computer programs were written to check the data for

coder 6s wor k. Once responses

quality and consistency.

Data analysis included cross-tabulation, whereby the frequency and
percentage distribution of the results for each question were broken
down based on respondent characteristics and responses (e.g.,
demographics, etc.). Statistical analysis included a Z-test to determine if
there were significant differences in responses between respondent
subgroups. Results were reported as statistically significant at the 95%
confidence

report present selected findings from the cross tabulation analysis.

It is important to note that any discrepancies between charts, graphs or
tables are due to rounding of the numbers.

This report provides detailed findings for the St. Albert Smart Growth
Resident Survey.

3.0 STUDY FINDINGS

Results of the study are presented as they relate to the specific
topic areas addressed by the survey. The reader should note,

when reading the report that the
significanceo.
were fully coded and entered onto

| evel -SeTghnee nft SeFliencdtiendg sSubporti ons of the

t

[
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3.1 Awareness of Smart Growth

To begin, respondents were asked whether or not they were aware of
the Smart Growth St. Albert concept. While 34% of respondents
indicated they were, the majority of respondents (66%) were not. See
Figure 1, below.

Figure 1

Awareness ofSmart Growth

100% -
80% |
60% -
40% |

20% ~

<1%

0% -

Yes No No Response

n=582

Selected Sub-Segment Findings

Respondents that have lived in St. Albert for 21 years
or more were significantly more likely to indicate they
were aware of the Smart Growth St. Albert
concept (39% versus 29% of respondents that lived
in St. Albert for 20 years or less).
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Respondents that were aware of the Smart Growth concept (n=195),
were asked to indicate how much they had heard or read about the
issues related to Smart Growth St. Albert over the past two years. Close
to half of the respondents (50%) stated they had heard or read a little or
nothing (1 or 2 out of 5), while 40% had heard or read a moderate
amount, and 11% had heard or read a great deal (4 or 5 out of 5). See
Figure 2, below.

Figure 2

Information on Smart Growth

Heard or read a great deal about issues
related to Smart Growth St. Albert [5]

(4]
[3] 40%
(2] 46%

Heard or read nothing at all [1]

No Response

0% 20% 40% 60% 80% 100%

n=195
Base: Respondents that were aware of the Smart Growth concept

3.2 Smart Growth versus Conventional
Development

In the next section of the survey, respondents were presented with a
series of images and asked to rate their personal preferences, as well

as their preference for new development in St. Albert. Please note that

in the foll owin@®s qareest i mag dng Smal p rid
Gr owt h, wh i dges représent corBantiomahadevelopment.
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Streets safely' "accommodate
pedestrians, cyclists and drivers,
resulting in slower vehicle speeds.

Image B: Conventional
Development

Respondents were first shown two images of a car and pedestrian street and asked a number of questions
regarding their opinions and preferences. As indicated below, the majority of respondents (75%) indicated
they somewhat or strongly preferred Image A, while 19% somewhat or strongly preferred Image B.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
@) 2 4) ®)
Your neighbourhood p 44% 31% 7% 9% 10% <1% 2.10
Respondents were more |ikely to indicate their ¢
indicated it was fomrerpercert (2K indicated .theirTneighbhourflood was equally like
Image A and B.
5 Equally More like
en2 1 A @) like A&B ) B A Mean
(1) @) 5) response
Lo oyour ocurrent nel gl o 13% 21% 20% 24% 1% 3.14

Regarding streets, the neighbourhood respondents were most likely to indicate they would prefer to find

was mor A0

[tikkeen At hei r

neighbourhood (42%). Ten percent (10%) indicated they prefer i Bawer their current neighbourhood.

C ur roeoy followee by g mdighhourhoad diké théirdcurrent

More like A ; More like B
than your Lélfje")é?]tt” than your No
current ) neiahbourhood 4) current response Mean
neighbourhood 9 3) neighbourhood P
_ _ (@) ©)
Regarding streets, the neighbourhood 26% 23 42% 1% 6% 1% 241

youdd prefer to fin

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth) (69%), versus 14% that preferred Image B.

Sixteen percent (16%) were neutral.

Streets efficiently move vehicles,
resulting in reduced safety for
pedestrians and cyclists.

Strongly Somewhat Neutral Somewhat Strongly No
prefer A prefer A @) prefer B prefer B response Mean
: @ @ 4) (©)
Your preference for new development |n_St. ) 29% 20% 16% 8% 6% 1% 220
Al bert as a whole iseé

u

r
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Image A: Smart Growth
W

Streets safely' "accommodate
pedestrians, cyclists and drivers,
resulting in slower vehicle speeds.

Image B: Conventional
Development

Streets efficiently move vehicles,
resulting in reduced safety for
pedestrians and cyclists.

Female respondents were significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) (82% versus 67% of male respondents).

Female respondents were significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) (41% versus 27% of male respondents).

Respondents with a university education were significantly more likely to indicate they would prefer to find
a neighbourhood like Image A (Smart Growth) (52% versus 39% of respondents with a high school
education).

Respondent subgroups significantly more _likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

¢ Female respondents (75% versus 63% of male respondents); and

¢ Respondents with a university education (72% versus 58% of respondents with a high school
education).
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Respondents were then shown images of a complete and through-only street and asked to comment on the
two. As indicated below, the majority of respondents (61%) indicated they somewhat or strongly preferred

Image A: Smart Growth
I‘E R T

T
N\ d 1N Image A, representing Smart Growth, while 28% somewhat or strongly preferred Image B.
b

Iy Strongly | Somewhat Somewhat | Strongly
T e W prefer A prefer A NEDITG! prefer B prefer B e Mean

‘ i ® (©) response

kil LS . —% (©)] (2 4) ®)

B\ Your neighbourhood p 26% 35% 9% 15% 13% 1% 2.52
)’vr" : - il

] 4._\} When asked if their current neighbour horesgondenass68%)o r e

Streets éncourage social, cultural stated their current neighbourhood was more like Image B. Thirteen percent (13%) of respondents indicated

and retail activity, resulting in less it was more | i ke nAaaeghbauthdod tvas #gudlhyhlikedngabetA andiBe i r
efficient movement of vehicles.
5 Equally More like
Mor‘zl';keA @) like A&B ) B resg‘é’nse Mean
_ 3) 5)
Lo oyour ocurrent nelgl gy 8% 18% 29% 39% 1% 3.91

Regarding streets and development, the neighbourhood respondents were most likely to indicate they

would prefer to Adindhawad hmore cluirkenfi nei greighbaurhdod o d
like their current neighbourhood (31%). Twenty percent (20%) i ndi cate mor e \rierk e
neighbourhood.
Image B: Conventional More like A Like your More like B
than your than your
Dﬁevelopment current ) neig%li)lgsrrt]ood 4) current res;’)\lc())nse Mean
3 neighbourhood 3) neighbourhood
_ _ @ (5)
RegardAlng streets, the nelghbourhood. 2204 26% 31% 10% 10% 1% 258
youdd prefer to fin

Streets efficiently move traffic, with
no facilities along them to support
social, cultural and retail activity.

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth) (60%), versus 23% that preferred Image B.

Sixteen percent (16%) were neutral.

Strongly Somewhat Somewhat Strongly
prefer A prefer A Ne('”:';t)ral prefer B prefer B resglgnse Mean
_ @ @ (4) ®)
Your preference for new development |n_St. ] 2204 38% 16% 15% 8% 1% 249
Al bert as a whole isé
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Image A: Smart Growth
|‘; Y 3

) P I Ab

&) oy ’ ?s -i- /0
T4 =t W A e )
Fa V% L“\)” ! ™
Streets encourage social, cultural

and retail activity, resulting in less
efficient movement of vehicles.

Image B: Conventional
Development

Streets efficiently move traffic, with

no facilities along them to support
social, cultural and retail activity.

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) included:

¢ Female respondents (66% versus 58% of male respondents); and

¢ Respondents with a university education (67% versus 53% to 57% of respondents with a high
school or college education).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Female respondents (16% versus 10% of male respondents); and

¢ Respondents with a household income of less than $45,000 (23% versus 12% of respondents with a
household income of $80,000 or more).

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like
Image A (Smart Growth) included:

¢ Respondents with a university education (54% versus 38% to 43% of respondents with a high
school or college education); and

¢ Respondents aged 18 to 34 (67% versus 45% to 47% of respondents aged 35 or older).

Respondent subgroups significantly more _likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

¢ Female respondents (64% versus 55% of male respondents); and

¢ Respondents with a college or university education (59% to 64% versus 44% of respondents with a
high school education).
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When respondents were shown two images of commercial streets the majority of respondents (73%)
indicated they somewhat or strongly preferred Image A, representing Smart Growth, while 17% somewhat
or strongly preferred Image B. Nine percent (9%) were neutral when asked to indicate their preference.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
()] (2 4) ©)]
Your neighbourhood p 41% 32% 9% 11% 6% 1% 2.08

Forty-two percent (42%) of respondents indicated their commercial streets were more like Image A, while
28% stated their commercial streets were similar to those shown in Image B. Another 28% reported in their

On commercial streets, buildings neighbourhood, commercial streets were equally like Image A and Image B.
form a continuous street front,

resulting in alleys and on-street e T £ Equally More like .
arkin 2) like A&B 4) B Mean
p g. (1) @) 5) response
I's your current neig o o 0 0 0 0
or FABO? 19% 23% 28% 17% 11% 2% 2.78

Regarding commercial streets, the neighbourhood the majority of respondents (66%) would prefer to find
was more | ike AAO t han .tFouteen percantr (T4%)nindicateed thay wdulo prefér o o
commer ci al street s muoreneneighbokraood) o 19% lkadrthe tommeéraial streets in
their current neighbourhood.

e e
. current No
Image B: Conventional _ current @) neighbourhood ) _current response Mean
De eIopment neighbourhood 3) neighbourhood
v @ ®)
e e e 1| s , e - :
: RegardAlng streets, the nelghbourhood. 38% 28% 19% 8% 6% 1% 214
youdd prefer to fin

For new development in St. Albert as a whole, 70% of respondents indicated they somewhat or strongly
preferred what was shown in Image A (Smart Growth), while 15% somewhat or strongly preferred the
commercial streets shown in Image B. Thirteen percent (13%) were neutral.

" Strongly Somewhat Neutral Somewhat Strongly No
0 - = »_NI = b¥ T prefer A prefer A 3) prefer B prefer B response Mean
n commercial streets, buildings ) 2 ()] 5)
provide parking between the Your preference for new development in St. ] 33% 37% 13% 10% 5% 1% 214
building and street, resulting in Albert as a whole isé

buildings that are separate.
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Image A: Smart«\Growth Respondent subgroups significantly more likely to indicate their current neighbourhood is more like

Image A (Smart Growth) included:

¢ Respondents that have lived in St. Albert for 20 years or less (45% versus 37% of respondents that
have lived in St. Albert for 21 years or more); and

¢ Respondents with a household income of less than $45,000 (57% versus 38% of respondents with a
household income of $80,000 or more).

form a continuous street front,
resulting in alleys and on-street
parking.

Image B: Conventional
D

On commercial streets, buildings
provide parking between the
building and street, resulting in
buildings that are separate.
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Image A: Smart Growth

==

/ >
J S

Respondents were shown images of commercial streets, one illustrating buildings required to meet design
standards, and one without design standards. Eighty-two percent (82%) of respondents indicated they
somewhat or strongly preferred Image A, representing Smart Growth, where buildings are required to meet
architectural design standards.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
() 2 4) 5
Your neighbourhood p 50% 32% 10% 5% 3% 1% 1.78

On commercial streets, buildings
are required to meet architectural
design standards, resulting in more
regulations for builders.

Image B: Conventional
Development

When asked if t heir current nei g% ofurespondents statedstheimo r
current neighbourhood was more like Image i B @hile another 33% thought their neighbourhood was
equally like Image A and B. Thirty-one percent (31%) of respondentsi ndi cated it was mor

- Equally More like
More like A @ like A&B 4)

No
B
@ ®) 5)

Mean
response

Isy o current neighb

ur 0 ) 0 0 0 0
or fABO? 12% 19% 33% 19% 14% 3% 3.05

Regarding commercial streets and building design, the neighbourhood respondents were most likely to
indicate they would prefer to fi ndbowlkosd (7%)r fellowed bly e
their current neighbourhood (14%). Seven percent (7%) indicated mor e i ke ABO0 tha
neighbourhood.

More like A ; More like B
than your Lk e than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
: _ 1) (5)
RegardAlng streets, the nelghbourhood. 43% 35% 14% 2% 3% 20 1.88
youdd prefer to fin

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was depicted in Image A (Smart Growth) (78%), compared to 7% that preferred
Image B. Thirteen percent (13%) were neutral.

On commercial streets, buildings
have to follow few or no
architectural design standards,
resulting in streets that are less
visually appealing.

Strongly Somewhat Somewhat Strongly
prefer A prefer A Ne('”:';t)ral prefer B prefer B resglgnse Mean
_ @ @) 4 5
Your preference for new development |n_St. ] 20% 38% 13% 5% 204 1% 1.90
Al bert as a whole isé
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Image A: Smart

Growth

On commercial streets, buildings
are required to meet architectural
design standards, resulting in more
regulations for builders.

Image B: Conventional
Development

On commercial streets, buildings
have to follow few or no
architectural design standards,
resulting in streets that are less
visually appealing.

Respondents aged 18 to 34 or 55 years and older were significantly more likely to indicate their
neighbourhood preference is Image A (Smart Growth) (84% to 90% versus 77% of respondents 35 to

54 years old).

Respondents not aware of St. Albert Smart Growth were significantly more likely to indicate their current
neighbourhood is more like Image A (Smart Growth) (35% versus 23% of respondents aware of St.
Albert Smart Growth).

Respondents with a household income of $80,000 or more were significantly more likely to indicate they
would prefer to find a neighbourhood like Image A (Smart Growth) (79% versus 66% of respondents
with a household income of less than $45,000).

Respondents that have lived in St. Albert for 21 years or more were significantly more likely to indicate their
preference for new development in St. Albert as a whole is Image A (Smart Growth) (83% versus 75%
of respondents that have lived in St. Albert for 20 years or less).
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Image A: Smart Growth

There are more parks and open
spaces that are c
homes, resulting in smaller parks
and open spaces.

Image B: Conventional
Development

¥
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There are a few Iafge parkg and
open spaces and they are further
from peopl ebs home

Respondents were shown images representing suburban edge and urban neighbourhood parks and asked
about their thoughts and opinions. As indicated below, eight in ten respondents (79%) indicated they
somewhat or strongly preferred Image A, representing Smart Growth. Eleven percent (11%) of respondents
preferred the park in Image B, and 9% were neutral.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
) (2 (4) Q)]
Your neighbourhood p 52% 27% 9% 8% 3% 1% 1.81
When asked if their current n e i gverbhalfuof theorespondents 559M 0 r ¢

stated their current neighbourhood was more like Image A, while 25% thought their neighbourhood was

equally like Image A and B. Twenty percent (20%) of respondents in®dbdbcated i
5 Equally More like
ien2 e m @) like A&B ) B A Mean
(1) @) 5) response
I's your current neig 0 o 0 o o 0
or RB®? 31% 24% 25% 11% 9% 1% 2.43

Regarding parks and open spaces, the neighbourhood respondents were most likely to indicate they

would prefer to Ai nd awaregnhmaighibceirhdod (8480). Twenty-seven percent (27%)
of respondents liked their current neighbourhood and 8% indicated mor e Bd ke hdin t hei
neighbourhood.
More like A ; More like B
than your Lélfﬁr)é?:t" than your No
current ) neiahbourhood 4) current response Mean
neighbourhood 9 3) neighbourhood P
_ _ 1) (5)
RegardAlng streets, the nelghbourhood. 20% 24% 27% 2% 2% 1% 208
youdd prefer to fin

For new development in St. Albert as a whole, three-quarters of respondents (75%) indicated they
somewhat or strongly preferred the park illustrated in Image A (Smart Growth), compared to 11% that
preferred Image B. Thirteen percent (13%) were neutral.

Strongly Somewhat Somewhat Strongly
prefer A prefer A Ne('”:';t)ral prefer B prefer B resglgnse Mean
_ @ @ (4) ®)
Your preference for new development |n_St. ] 45% 30% 13% 7% 1% 1% 104
Al bert as a whole isé
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Image A: Smart Growth

L" = -
There are more parks and open
spaces that are ¢
homes, resulting in smaller parks
and open spaces.

Image B: Conventional
Development
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There are a few large parks and
open spaces and they are further

from peopl ebs home

Respondents with a household income of $45,000 to less than $80,000 were significantly more likely to
indicate their neighbourhood preference is Image A (Smart Growth) (87% versus 77% of respondents
with a household income of $80,000 or more).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Female respondents (59% versus 49% of male respondents); and

¢ Respondents with a university education (58% versus 46% of respondents with a college
education).

oser to peopl ebs
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Image A: Smart Growth
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Parks are designed for a variety of
uses (sports, concerts, farmers
markets), resulting in a variety of
park designs.

Image B: Conventional
Develop

When shown images of a multi-use and single-use park, over eighty percent (81%) of respondents
indicated they somewhat or strongly preferred the multi-use park illustrated in Image A (representing Smart
Growth). Ten percent of respondents (10%) stated they preferred Image B, while 7% of respondents were
neutral.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
@) (2 (4) ®)
Your neighbourhood p 42% 39% 7% 6% 4% 1% 1.90
Respondents were most l i kely to indicate the parks in tBhei
(58 %) . Over a quarter of respondents (27 %) stated

reported they were more like the park in Image A.

Equally More like

More like A . No
2) like A&B 4) B Mean
(1) @) 5) response
I's your current neig 0 0 0 o 0 0
or ABO? 6% 7% 27% 29% 29% 2% 3.69

Regarding parks, the neighbourhood respondents were most likely to indicate they would prefer to find was
more like 0 t han t heir C u r 7286 followed bygomeb lixeuthel ouoreht néighbourhood

(17%). Ten percent (10%) of respondents reportedmor e BOi Kehafmn t heir current
More like A Like your More like B
than your than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
_ _ ()] ®)
Regardjng streets, the nelghbourhood_ 20% 3206 17% 6% 2% 1% 201
youdd prefer to fin

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth) (76%), compared to 11% that preferred

= Image B. Twelve percent (12%) were neutral.
Strongly Somewhat Somewhat Strongly
prefer A prefer A Ne(l:Jgt)raI prefer B prefer B resglc?nse Mean
A : @ @ 4) (©)
Parks are designed primarily for Your preference for new development in St. ) 38% 38% 12% 6% 5% 204 201
physical  recreational Albert as a whole isé

uses,
resulting in other uses (concerts,
farmers markets) being difficult to
accommodate.
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Smart Growth
R

Parks are designed for a variety of
uses (sports, concerts, farmers
markets), resulting in a variety of
park designs.

Image B: Conventional

Parks are deéigned primarily for
physical recreational uses,
resulting in other uses (concerts,

farmers markets) being difficult to accommodate.

Female respondents were significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) (87% versus 76% of male respondents).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Respondents that have lived in St. Albert for 20 years or less (16% versus 10% of respondents that
lave lived in St. Albert for 21 years or more); and

¢ Respondents that were not aware of St. Albert Smart Growth (15% versus 9% of respondents that
were aware of St. Albert Smart Growth).

Female respondents were significantly more likely to indicate they would prefer to find a neighbourhood
like Image A (Smart Growth) (76% versus 67% of male respondents).

Female respondents were significantly more likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) (81% versus 71% of male respondents).
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Image A: Smart Growth

Respondents were shown the two images on the left. When asked which one they preferred, close to two-
thirds of the respondents (61%) indicated they somewhat or strongly preferred Image A (Smart Growth).
One-quarter of respondents (26%) s o me wh a't or strongly preferred 0B

restaurants, schools and libraries
are within a few blocks of my
home and are close enough that |
can either walk or drive, and
parking is limited.

Image B: Conventional
Development

neutral.
Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(Lét)raI prefer B prefer B res;lgnse Mean
() 2 “4) )
Your neighbourhood p 27% 34% 13% 18% 8% 1% 2.45
Over half of the respondents (53%) indicated 1ok r
respondents felt their neighbour was better represented by Image A. Twenty-six percent (26%) of
respondents stated their currentnei ghbour hood was equally |like AAO0 al
5 Equally More like
M°r‘z1';keA @) like A&B ) B resg‘é’nse Mean
. ®) ®)
Lo o your ocurrent nel o) gy 11% 26% 26% 27% 1% 3.50
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Regarding local destination options, the neighbourhood respondents were most likely to indicate they
would prefer to find was more | i k%%)diMneteeh pheacant (190 i r
stated they would prefer a neighbourhood more kei ke
their current neighbourhood.

More like A - More like B
than your Lk e than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
: _ (1) (5)
RegardAlng streets, the nelghbourhc,)od. 28% 2506 26% 11% 8% 1% 246
youdd prefdrd thoe éf i n

Destinations such as shopping,
restaurants, schools and libraries
are within a few miles of my home
and are too far to walk to, most
must be driven to, and parking is
ample.

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred the concept illustrated in Image A (Smart Growth) (57%). One quarter of respondents
(25%) however preferred the concept in Image B.

Strongly Somewhat Somewhat Strongly

Neutral No
prefer A prefer A (":'3) prefer B prefer B response Mean
_ @ @ (4) ®)
Your preference for new development |n_St. ] 26% 31% 16% 17% 8% 1% 251
Al bert as a whole isé
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Image A: Smart Growth

restaurants, schools and libraries
are within a few blocks of my
home and are close enough that |
can either walk or drive, and
parking is limited.

Image B: Conventional
Development

Destinations such as shopping,
restaurants, schools and libraries
are within a few miles of my home
and are too far to walk to, most
must be driven to, and parking is
ample.

Respondents aged 18 to 34 were significantly more likely to indicate their neighbourhood preference is
Image A (Smart Growth) (78% versus 58% to 60 of respondents aged 35 or older).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Respondents with a household income of $45,000 to less than $80,000 (28% versus 17% of
respondents with a household income of $80,000 or more); and

¢ Respondents aged 55 or older (25% versus 17% of respondents aged 35 to 54).

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like
Image A (Smart Growth) included:

¢ Female respondents (58% versus 49% of male respondents); and
¢ Respondents aged 18 to 34 (69% versus 48% of respondents aged 55 or older).
Respondents aged 18 to 34 were significantly more likely to indicate their preference for new

development in St. Albert as a whole is Image A (Smart Growth) (71% versus 54% of respondents aged
55 and older).
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Image A: Smart Growth

When respondents were shown the two images on the left, close to half of the respondents (47%) indicated

they somewhat or strongly preferred Image A, while 40% preferred Image B. Thirteen percent (13%) of

respondents were neutral.

| can walk to stores, libraries or
restaurants, and within 400m (1/4
mile) of my home there is a mix of
single-family  detached houses,
townhomes, apartments and
condominiums.

Image B: Conventional
Development

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(%t)ral prefer B prefer B res;lgnse Mean
(O] 2 4) ®)
Your neighbourhood p 17% 29% 13% 18% 22% 1% 2.97
Respondents werethenas ked i f their current n e ir g MBRaunind Eecaht

(69%) of respondents stated their current neighbourhood was more like Image B, while 18% thought their

neighbourhood was equally like Image A and B, and 14% stated their neighbourhood more | i K& . 0
. Equally More like
LTS NG A @) like A&B ) B e Mean
(1) @A) ®) response
l's your current neigl 4y 7% 18% 20% 49% 1% 3.98
or iBo?

Regarding housing mix and travel options, the neighbourhood respondents were most likely to indicate
MmOr ¢ hamke héir

they would prefer to f i nd

wa s

W a

C U r rd4%),tfollowedibyg A b o
neighbourhood like their current neighbourhood (29%). Twenty-seven percent (27%) indicated they would

prefer to find a neighbourhoodmor e Boi Kehafm t heir current neighbour h
More like A Like your More like B
than your than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
_ _ @) 5)
Regarding streets, the neighbourhood 17% 270 29% 11% 16% 1% 281

youdd prefer to fin

For new development in St. Albert as a whole, half of the respondents (49%) indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth), while 33% preferred Image B. Seventeen

percent (17%) were neutral.

There are only single family houses
within 400 m (1/4 mile) of my home,
and | must drive to stores, libraries
or restaurants.

Strongly Somewhat Neutral Somewhat Strongly No
prefer A prefer A @) prefer B prefer B response Mean
: @ @ 4) (©)
Your preference for new development |n_St. ) 17% 3206 17% 18% 15% 204 280
Al bert as a whole iseé
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Image A: Smart Growth

| can walk to stores, libraries or
restaurants, and within 400m (1/4
mile) of my home there is a mix of
single-family  detached houses,
townhomes, apartments and
condominiums.

Image B: Conventional
Development

There are only single family houses
within 400 m (1/4 mile) of my home,
and | must drive to stores, libraries
or restaurants

Female respondents were significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) (51% versus 42% of male respondents).

Respondent subgroups significantly more likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

¢ Respondents that have lived in St. Albert for 21 years or more (54% versus 45% of respondents that
have lived in St. Albert for 20 years or less); and

¢ Respondents with a university education (56% versus 40% of respondents with a college
education).
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2SN SN\
Public transit comes every 10-15
minutes, and there is a mix of
single-family  detached houses,
townhomes, apartments and
condominiums within 800m (1/2
mile) of my home.

Image B: Conventional
Development

Within 800 m (1/2 mile) of my home
there are only single family houses,
and public transit comes every
hour.

Respondents were shown two images representing housing mix and transit frequency. Forty-two percent
(42%) of respondents indicated the somewhat or strongly preferred Image A, while similarly, 41% of
respondents somewhat or strongly preferred Image B. Sixteen percent (16%) of respondents reported they

were neutral.

Strongly | Somewhat Neutral Somewhat | Strongly No
prefer A prefer A 3) prefer B prefer B response Mean
() 2 4) ®)
Your neighbourhood p 16% 26% 16% 19% 21% 1% 3.03
When asked if t heir current nei ga9% ofurespondents statedstheimo r
current neighbourhood was more like Image B, while 16% thought their neighbourhood was equally like
Image A and B. Fifteen percent (15%0)o0f respondents indicated it was m
5 Equally More like
M°r‘z1';keA @) like A&B ) B resg‘é’nse Mean
: ®) ®)
Lo your ocurrent o nelgl g 8% 16% 20% 49% 1% 3.98

Regarding housing mix and public transit, the neighbourhood respondents were most likely to indicate
n t h edk%). Thirtythree petcentn e i
(33%) would prefer to find a neighbourhood like their current neighbourhood, and 23% indicated more like

they would prefer to find was mor e | i

k e

iAo

t ha

ABO than their current neighbourhood.
More like A ; More like B
than your Lk e than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
: _ 1) (5)
Regarding streets, the neighbourhood 18% 24% 33% 10% 13% 20 277

youdd prefer to fin

When asked which they would prefer for new development in St. Albert as a whole, respondents most
frequently indicated they somewhat or strongly preferred what was shown in Image A (Smart Growth)
(47%), compared to 27% of respondents that preferred Image B. Twenty-five percent (25%) were neutral.

Strongly
prefer A

@

Somewhat
prefer A
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Somewhat
prefer B
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Strongly
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No
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Your preference for new development in St.
Al bert as a whole is
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Image A: Smart Growth

Public transit comes every 10-15
minutes, and there is a mix of
single-family  detached houses,
townhomes, apartments and
condominiums within 800m (1/2
mile) of my home.

Image B: Conventional
Development

o o

Within 800 m (1/2 mile) of my home
there are only single family houses,

and public transit comes every
hour.

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) included:

¢ Respondents with a college or university education (44% to 45% versus 30% of respondents with a
high school education);

¢ Respondents with a household income of less than $45,000 (55% versus 40% of respondents with a
household income of $80,000 or more); and

¢ Respondents aged 18 to 34 (55% versus 37% of respondents aged 35 to 54).

Respondents with a household income of less than $45,000 were significantly more likely to indicate their
current neighbourhood is more like Image A (Smart Growth) (30% versus 12% to 15% of respondents
with a household income of $45,000 or more).

Respondents aged 18 to 34 were significantly more likely to indicate they would prefer to find a
neighbourhood like Image A (Smart Growth) (59% versus 38% to 42% of respondents aged 35 or older).

Respondent subgroups significantly more _likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

¢ Respondents with a university education (51% versus 34% of respondents with a high school
education); and

¢ Respondents with a household income of less than $45,000 (60% versus 44% of respondents with a
household income of $80,000 or more).



City of St. Alberti Smart Growth Final Report

When asked for their neighbourhood preference, 48% stated the somewhat or strongly preferred Image B,
while 37% somewhat or strongly preferred Image A (Smart Growth). Fourteen percent (14%) of
respondents indicated they were neutral.

With connected local streets
where traffic is evenly spread
throughout the neighbourhood and
there is a lot of street activity (e.g.
walking, playing).

Image B: Conventional
Development

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(L:J)’t)raI prefer B prefer B resglgnse Mean
1) (2) 4) (5)
Your neighbourhood p 16% 21% 14% 28% 20% 1% 3.15
Fifty-t hr ee percent (53%) of respondents indicaBdoed wthh
23% reported it was more lik e Adf Twewot ypercent (22%) of respondent
and ABO.
. Equally More like
Moril';ke’* @) like A&B ) B resg‘(‘)’nse Mean
: 3 (5)
I's your current neigl 5 11% 22% 19% 34% 1% 3.51
or fABo?

Regarding activity and travel options, the neighbourhood respondents were most likely to indicate they

woul d prefer to

Boi ntch ama st hred rre cluir B5#)n Bimilarle, B2§ohvoubdprefero o ¢

a neighbourhood like their current neighbourhood, and 31% stated they would like to find one more like
Image A than their current neighbourhood.

More like A ; More like B
than your Lélfje")é?]tt” than your No
current ) neiahbourhood 4) current response Mean
neighbourhood 9 3) neighbourhood P
_ _ (@) ©)
Regarding streets, the neighbourhood 13% 18% 3206 20% 15% 20 3.05

fin

youdd prefer to

For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was shown in Image B (43%), compared to 34% that preferred Image A. Twenty-

one percent (21%) were neutral.

With cul-de-sacs off
residential collector street where all
neighbourhood traffic and some
street activity (e.g. walking, playing)
is along the collector street.

a single
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With connected local streets
where traffic is evenly spread
throughout the neighbourhood and
there is a lot of street activity (e.g.
walking, playing).

Image B: Conventional
Development

With cul-de-sacs off a single
residential collector street where all
neighbourhood traffic and some
street activity (e.g. walking, playing)
is along the collector street.

Respondents with a household income of less than $45,000 were significantly more likely to indicate their
neighbourhood preference is Image A (Smart Growth) (55% versus 36% of respondents with a
household income of $45,000 or more).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Respondents with a high school education (33% versus 22% of respondents with a university
education); and

¢ Respondents with a household income of $45,000 to less than $80,000 (33% versus 20% of
respondents with a household income of $80,000 or more).

Respondents with a household income of less than $45,000 were significantly more likely to indicate their
preference for new development in St. Albert as a whole is Image A (Smart Growth) (51% versus 33%
of respondents with a household income of $80,000 or more).
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When respondents were shown two images representing larger and smaller homes, the majority of
Image A: Smart Growth respondents (63%) indicated they somewhat or strongly preferred Image A (Smart Growth). Nineteen
percent (19%) preferred Image B, and 17% of respondents were neutral.

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(%t)ral prefer B prefer B res;lgnse Mean
(O] 2 4) ©)]
Your neighbourhood p 25% 38% 17% 12% 7% 1% 2.38

As indicated below, respondents were most likely to indicate theirc ur r ent nei ghbour Wd o d
(36%), however34% r eport ed i tBowa sT vmhtnpaycent (28¢@ of ®espondents stated it was

equally Iike AAO0O and ABO.
. g Equally More like
ol TR Morel"keA @) like A&B ) B e Mean
- A 1) @) ) response
Eody I's your current neig

Where | can walk, bicycle or take or ABo0? 15% 21% 28% 20% 14% 1% 2.97
transit for some of my trips, and
the homes are smaller. Regarding housing options, the neighbourhood half of the respondents (50%) indicated they would prefer

to find waAad mohraen Itihkeei rfi c u r Thietyrfive pareent (36%) of uesporaents stated
they would prefer to find a neighbourhood like their current neighbourhood, and 14% would prefer to find a
nei ghbour hooBb mdraaurrknirieighibdurhood.

More like A Like your More like B
than your than your
current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
_ _ @) 5)
_ Regardjng streets, t]tle nelghbourho?d_ 219 29% 350 7% 7% 1% 250
Image B: Conventional youo prefer to In

Development

Sixty-one percent of respondents (61%) indicated they would somewhat or strongly prefer Image A (Smart
Growth) for new development in St. Albert as a whole. Twenty-three percent (23%) of respondents were
neutral, and 15% would prefer development similar to what is portrayed in Image B.

ﬂ 3 0 | = =% Strongly Somewhat Somewhat Strongly
; "% === PRty 1P T ASEUENY prefer A prefer A Ne(l:Jgt)raI prefer B prefer B resglc?nse Mean
A A . _ @) @ (4) 5)
B Your preference for new development |n_St. ) 230 38% 23% 10% 5% 1% 235
N Al bert as a whole isé

With iarger homes, and | have to
drive for all of my trips.
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Image A: Smart Growth
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Where | can walk,- b-icycle or take
transit for some of my trips, and
the homes are smaller.

Image B: Conventional
Development

N

With iarger homes, and | have to
drive for all of my trips.

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) included:

¢ Female respondents (67% versus 58% of male respondents);

¢ Respondents that have lived in St. Albert for 21 years or more (68% versus 58% of respondents that
have lived in St. Albert for 20 years or less);

¢ Respondents with a household income of $45,000 to less than $80,000 (71% versus 59% of
respondents with a household income of $80,000 or more); and

¢ Respondents aged 55 or older (72% versus 53% of respondents aged 35-54).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Respondents with a household income of less than $80,000 (47% versus 31% of respondents with a
household income of $80,000 or more); and

¢ Respondents aged 55 or older (43% versus 31% of respondents aged 35-54).

Female respondents were significantly more likely to indicate they would prefer to find a neighbourhood
like Image A (Smart Growth) (54% versus 45% of male respondents).

Respondents aged 55 or older were significantly more likely to indicate their preference for new
development in St. Albert as a whole is Image A (Smart Growth) (67% versus 54% of respondents aged
35 to 54).
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Image A: Smart Growth

On a street with sidewalks and

treed boulevards faced by
porches, and the garages are
smaller.

Image B: Conventional
Development
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On a cul-de-sac with a large
attached garage at the front and
there are no sidewalks or street
trees.

When shown the two images on the left, three-quarters of respondents (74%) indicated they somewhat or
strongly preferred Image A (Smart Growth). Fifteen percent (15%) of respondents preferred Image B and

10% were neutral.

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(L:J)’t)raI prefer B prefer B res;lgnse Mean
(O] 2 4) ©)
Your neighbourhood p 43% 31% 10% 9% 6% 1% 2.03
When asked if t heir current nei gi% ofurespondents statedstheimo r

current neighbourhood was more like Image A, while 23% thought their neighbourhood was mo r e Bai k €
Twenty-four percent (24%) of respondents indicated it was equally | i k ea nfdA.dh B 0
. Equally More like
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Regarding housing location and frontages, the neighbourhood respondents were most likely to indicate

they would prefer tAd thad waei morcer BBk Een fieeceny (109 u r
would prefer to find a neighbourhood more li k B0 fland 33 % w eighbodrhobd likegheiacurrent
neighbourhood.
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neighbourhood 3) neighbourhood
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Regarding streets, the neighbourhood 30% 26% 33% 5% 5% 1% 228
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For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth) (67%), compared to 11% that preferred
Image B. Twenty percent (20%) were neutral.

Strongly Somewhat Neutral Somewhat Strongly No
prefer A prefer A @) prefer B prefer B response Mean
: @ @ 4) (©)
Your preference for new development |n_St. ) 33% 34% 20% 7% 2% 204 213
Al bert as a whole iseé
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Image A: Smart Growth

On a street with sidewalks and
treed boulevards faced by
porches, and the garages are
smaller

Image B: Conventional
Development

T

[T 5
i

i

On a cul-de-sac with a large
attached garage at the front and
there are no sidewalks or street
trees.

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) included:

¢ Female respondents (83% versus 65% of male respondents); and

¢ Respondents with a household income of $45,000 to less than $80,000 (82% versus 73% of
respondents with a household income of $80,000 or more).

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like
Image A (Smart Growth) included:

¢ Female respondents (59% versus 44% of male respondents);

¢ Respondents with a household income of $45,000 to less than $80,000 (62% versus 48% of
respondents with a household income of $80,000 or more); and

¢ Respondents aged 55 or older (56% versus 35% of respondents aged 18-34).

Respondents aged 18 to 34 were significantly more likely to indicate they would prefer to find a
neighbourhood like Image A (Smart Growth) (69% versus 54% of respondents aged 55 or older).

Respondent subgroups significantly more likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

¢ Female respondents (75% versus 60% of male respondents); and

¢ Respondents with a household income of $45,000 to less than $80,000 (76% versus 66% of
respondents with a household income of $80,000 or more).
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Image A: Smart Growth

&
%

In a neighbourhood where | can
walk to shops, restaurants or
services, and the lot is smaller.

Respondents were shown images of houses on a large lot and on a small lot. When asked which one they
preferred, 41% somewhat or strongly preferred Image A (Smart Growth), while 39% preferred Image B.
Nineteen percent (19%) of respondents indicated they were neutral.

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(L:J)’t)raI prefer B prefer B res;lgnse Mean
(O] 2 4) ®)
Your neighbourhood p 15% 26% 19% 20% 19% 2% 3.01

When asked if their curre n t

nei ghbour hood

w a s 519 ofr respodénts estatetl Aheir

current neighbourhood was more like Image B. Eighteen percent (18%) reported their neighbourhood was

mor e Aoi kendih 30% stated their neighbouBothood was a
. Equally More like
Moril';keA @) like A&B ) B res;‘(‘)’nse Mean
_ 3) 5)
l's your current neigl gy 13% 30% 29% 229 206 3.51
or iBo?

Regarding house locations and frontages, the neighbourhood respondents were most likely to indicate

or

co

they would prefer tAo fhamd twhkei mMmoc er 88o)kielowde bydike bheiru r h
current neighbourhood (34%). Twenty-six percent (26%) indicate they would like to find a neighbourhood

Image B: Conventional
Development

more | i ke fABO neighbbourhdaothei r current
More like A ; More like B
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current ) neighbourhood 4) current response Mean
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For new development in St. Albert as a whole, respondents most frequently indicated they somewhat or
strongly preferred what was shown in Image A (Smart Growth) (45%), compared to 29% that preferred

Image B. Twenty-four percent (24%) were neutral.

Strongly Somewhat Neutral Somewhat Strongly No
prefer A prefer A @) prefer B prefer B response Mean
: @ @ 4) (©)
Your preference for new development |n_St. ) 15% 30% 24% 17% 12% 1% 280
Al bert as whol e isé

On a larger lot, and | have to drive
to shops, restaurants or services.
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Image A: Smart Growth

In a neighbourhood where | can
walk to shops, restaurants or
services, and the lot is smaller.

Image B: Conventional
Development

On a larger lot, and | have to drive
to shops, restaurants or services.

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A
(Smart Growth) included:

¢

Respondents that have lived in St. Albert for 21 years or more (47% versus 36% of respondents that
have lived in St. Albert for 20 years or less);

Respondents with a household income of less than $45,000 (64% versus 38% to 43% of
respondents with a household income of $45,000 or more); and

Respondents aged 55 or older (49% versus 33% of respondents 35 to 54).

Respondent subgroups significantly more likely to indicate their neighbourhood is more like Image A
(Smart Growth) included:

*

Respondents with a high school education (25% versus 14% of respondents with a college
education);

Respondents with a household income of less than $45,000 (30% versus 15% of respondents with a
household income of $80,000 or more); and

Respondents aged 55 or older (21% versus 15% of respondents 35 to 54).

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like
Image A (Smart Growth) included:

Respondents that have lived in St. Albert for 21 years or more (43% versus 34% of respondents that
have lived in St. Albert for 20 years or less);

Respondents with a university education (44% versus 30% of respondents with a college
education);

Respondents with a household income of less than $45,000 (53% versus 36% of respondents with a
household income of $80,000 or more); and

Respondents aged 55 or older (42% versus 33% of respondents 35 to 54).

Respondent subgroups significantly more _likely to indicate their preference for new development in St.
Albert as awhole is Image A (Smart Growth) included:

.

Respondents with a university education (51% versus 39% of respondents with a college
education);

Respondents aged 55 or older (50% versus 40% of respondents 35 to 54); and

Respondents aware of St. Albert Smart Growth (53% versus 42% of respondents not aware).
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Image A: Smart Growth

Vi
4/

Houses are closer to the street with
front yards, and parking is to the

side or the rear.

Image B: Conventional
Development

When respondents were asked to identify their preference between the photos on the left, respondents
most frequently indicated the somewhat or strongly preferred Image B (45%), while 39% stated they
preferred Image A, representing Smart Growth. Fifteen percent (15%) provided a neutral rating.

Strongly | Somewhat Somewhat | Strongly
prefer A prefer A Ne(%t)ral prefer B prefer B resglgnse Mean
(O] ) 4) ®)
Your neighbourhood pi 13% 26% 15% 26% 19% 1% 3.13

Respondents were then asked if their current neighbour hood was mor e | i k ethirdisA o
(67%) of respondents indicated their current neighbourhood was more like Image B. Twelve percent (12%)

stated it was more |ike AAO0O and 21% reported it wa:
. Equally More like
Mor‘il';ke & @) like A&B ) B resg‘(‘)’nse Mean
_ ®) )
LS oyourocurrent nelgl gy 7% 21% 27% 40% 1% 3.92

Regarding house placement, respondents were most likely to indicate they would like to find a
neighbourhood like their current neighbourhood (35%). Thirty-five percent (35%) would prefer a

nei ghbourhood more | ike AAO0 t han wohbléprefer & neighb@irhaod n e
more | ike fABO.

More like A Like your More like B

than your than your

current No
current ) neighbourhood 4) current response Mean
neighbourhood 3) neighbourhood
_ _ ()] ®)

Regardjng streets, th_e neighbourhood 13% 2204 350 16% 14% 1% 297
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For new development in St. Albert as a whole, an equal proportion of respondents indicated they would
somewhat or s tAD o8B | ya nplr 66@) Baawentyfur percent (24%) of respondents were

Houses with garage fronts are
further from the street, and there is
little or no front yard.

neutral.
Strongly Somewhat Somewhat Strongly
prefer A prefer A Ne(t:Jgt)raI prefer B prefer B resglcc))nse Mean
: @ @ )] ®)
Your preference for new development |n_St. ) 13% 2504 24% 23% 13% 204 3.00
Al bert as a whole iseé























































