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The City of St. Albert is interested in gathering the thoughts and 
opinions about the approaches to growth and development in new St. 
Albert neighbourhoods. As such, they commissioned Banister Research 
& Consulting Inc. (Banister Research) to conduct a survey to test 
various Smart Growth concepts with residents of the City of St. Albert. 
Responses from this survey will be taken into consideration in the 
development of regulations for future development.  

 

Key Findings: 

Respondents were asked to imagine they were moving to a new 
neighbourhood. When presented with two images, they were asked to 
indicate the neighbourhood/shopping area they would prefer to find. 
The following Smart Growth concepts had the highest ratings: 

 ñOn commercial streets, buildings are required to meet 
architectural design standards, resulting in more regulations for 
buildersò (78% versus 7% that preferred conventional 
development); 

 ñShopping is combined with restaurants and other activities with 
many public spaces to sit, eat, or walk, and parking is not right in 
frontò (74% versus 8% that preferred conventional 
development); 

 ñParks are designed for a variety of uses (sports, concerts, 
farmers markets), resulting in a variety of park designsò (72% 
versus 10% that preferred conventional development); 

 ñBuildings with retail and restaurants located close together and 
facing wide sidewalks, and retail and restaurants are smallerò 
(72% versus 8% that preferred conventional development); 

 ñAccess for pedestrians and cycling is good, transit is close and 
parking is available on-street or behind buildings accessed from 
a back laneò (68% versus 8% that preferred conventional 
development); and 

 ñOn commercial streets, buildings form a continuous front, 
resulting in alleys and on-street parkingò (66% versus 14% that 
preferred conventional development). 

 

The following concepts had moderate support: 

 ñThere are more parks and open spaces that are closer to 
peopleôs homes, resulting in smaller parks and open spacesò 
(64% versus 8% that preferred conventional development); 

 ñLarge stores that are close together, where I can park once and 
walk to different stores, and parking is not right in frontò (63% 
versus 11% that preferred conventional development); 

 ñOn a street with sidewalks and treed boulevards faced by 
porches, and the garages are smallerò (56% versus 10% that 
preferred conventional development); 

 ñDestinations such as shopping, restaurants, schools and 
libraries are within a few blocks of my home and are close 
enough that I can either walk or drive, and parking is limitedò 
(53% versus 19% that preferred conventional development); 

 ñWhere I can walk, bicycle or take transit for some of my trips, 
and the homes are smallerò (50% versus 14% that preferred 
conventional development); and 

 ñStreets safely accommodate pedestrians, cyclists and drivers, 
resulting in slower vehicle speedsò (49% versus 10% that 
preferred conventional development). 

 

The following concepts had the lowest ratings: 

 ñStreets encourage social, cultural and retail activity, resulting in 
less efficient movement of vehiclesò (48% versus 20% that 
preferred conventional development); 

 ñI can walk to stores, libraries or restaurants, and within 400m of 
my home, there is a mix of single-family detached houses, 
townhomes, apartments and condominiumsò (44% versus 27% 
that preferred conventional development); 
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 ñPublic transit comes every 10-15 minutes, and there is a mix of 
single-family detached houses, townhomes, apartments and 
condominiums within 800m of my homeò (42% versus 23% that 
preferred conventional development); 

 ñGarage placed at the side or rear of the house, and the front of 
the house makes up all of the streetò (38% versus 25% that 
preferred conventional development); 

 ñWith connected local streets where traffic is evenly spread 
throughout the neighbourhood and there is a lot of street activity 
(e.g. walking, playing)ò (31% versus 35% that preferred 
conventional development); 

 ñIn a neighbourhood where I can walk to shops, restaurants or 
services, and the lot is smallerò (38% versus 26% that preferred 
conventional development); and 

 ñHouses are closer to the street with front yards, and parking is 
to the side or rearò (35% versus 30% that preferred conventional 
development). 

 

When respondents were asked to indicate their preference for new 
development in St. Albert as a whole, the following Smart Growth 
concepts had the highest ratings: 

 ñOn commercial streets, buildings are required to meet 
architectural design standards, resulting in more regulations for 
buildersò (78% versus 7% that preferred conventional 
development); 

 ñParks are designed for a variety of uses (sports, concerts, 
farmers markets), resulting in a variety of park designsò (76% 
versus 11% that preferred conventional development); 

 ñThere are more parks and open spaces that are closer to 
peopleôs homes, resulting in smaller parks and open spacesò 
(75% versus 11% that preferred conventional development); 

 ñShopping is combined with restaurants and other activities with 
many public spaces to sit, eat, or walk, and parking is not right in 
frontò (74% versus 9% that preferred conventional 
development); 

 ñBuildings with retail and restaurants located close together and 
facing wide sidewalks, and retail and restaurants are smallerò 
(73% versus 9% that preferred conventional development); 

 ñAccess for pedestrians and cycling is good, transit is close and 
parking is available on-street or behind buildings accessed from 
a back laneò (71% versus 10% that preferred conventional 
development); and 

 ñOn commercial streets, buildings form a continuous front, 
resulting in alleys and on-street parkingò (70% versus 15% that 
preferred conventional development). 

 

The following concepts were moderately supported: 

 ñStreets safely accommodate pedestrians, cyclists and drivers, 
resulting in slower vehicle speedsò (69% versus 14% that 
preferred conventional development); 

 ñOn a street with sidewalks and treed boulevards faced by 
porches, and the garages are smallerò (67% versus 11% that 
preferred conventional development); 

 ñLarge stores that are close together, where I can park once and 
walk to different stores, and parking is not right in frontò (64% 
versus 13% that preferred conventional development); 

 ñWhere I can walk, bicycle or take transit for some of my trips, 
and the homes are smallerò (61% versus 15% that preferred 
conventional development); 

 ñStreets encourage social, cultural and retail activity, resulting in 
less efficient movement of vehiclesò (60% versus 23% that 
preferred conventional development); and 

 ñDestinations such as shopping, restaurants, schools and 
libraries are within a few blocks of my home and are close 
enough that I can either walk or drive, and parking is limitedò 
(57% versus 25% that preferred conventional development). 
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The following concepts had the lowest ratings: 

 ñI can walk to stores, libraries or restaurants, and within 400m of 
my home, there is a mix of single-family detached houses, 
townhomes, apartments and condominiumsò (49% versus 33% 
that preferred conventional development); 

 ñPublic transit comes every 10-15 minutes, and there is a mix of 
single-family detached houses, townhomes, apartments and 
condominiums within 800m of my homeò (47% versus 27% that 
preferred conventional development); 

 ñIn a neighbourhood where I can walk to shops, restaurants or 
services, and the lot is smallerò (45% versus 29% that preferred 
conventional development); 

 ñGarage placed at the side or rear of the house, and the front of 
the house makes up all of the streetò (42% versus 33% that 
preferred conventional development); 

 ñHouses are closer to the street with front yards, and parking is 
to the side or rearò (38% versus 36% that preferred conventional 
development); and 

 ñWith connected local streets where traffic is evenly spread 
throughout the neighbourhood and there is a lot of street activity 
(e.g. walking, playing)ò (34% versus 43% that preferred 
conventional development). 
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The following graphs summarize respondentsô preferences for each concept tested. 

 

The neighbourhood / shopping area youôd prefer to find would be: 
 
Streets: 
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Parks: 
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Houses: 
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Shopping: 
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Your preference for new development in St. Albert as a whole is: 
 
Streets: 
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Parks: 
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Houses: 
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Shopping: 



                 City of St. Albert ï Smart Growth Final Report 

 

The City of St. Albert is interested in gathering the thoughts and 

opinions about the approaches to growth and development in new St. 

Albert neighbourhoods. As such, they commissioned Banister Research 

& Consulting Inc. (Banister Research) to conduct a survey to test 

various Smart Growth concepts with residents of the City of St. Albert. 

Responses from this survey will be taken into consideration in the 

development of regulations for future development.  

 

All components of the project were designed and executed in close 

consultation with the City of St. Albert (the client). A detailed description 

of each task of the project is outlined in the remainder of this section. A 

copy of the final questionnaire is provided in Appendix A.  

At the outset of the project, all background information relevant to the 

study was identified and subsequently reviewed by Banister Research.  

The consulting team familiarized itself with the objectives of the client 

ensuring a full understanding of the issues and concerns to be 

addressed in the project. The result of this task was an agreement on 

the research methodology, a detailed work plan and project initiation. 

 

Following the initial meeting, the survey instrument was reviewed by 

Banister Research.  Once the client reviewed the revised draft survey 

instrument, additional revisions were made and the questionnaire was 

finalized in consultation with the client. A copy of the final questionnaire 

is provided in Appendix A.  

 
 

A total of 582 surveys were completed with St. Albert residents 18 years 

of age or older. Residents of St. Albert were recruited to participate in 

the survey by telephone from October 28th to November 13th, 2009. Due 

to the visual nature of the survey content, once the respondent agreed 

to participate in the process, respondents were directed to a web-based 

survey where they could easily view the various images they were to 

asked to comment on.  

 

During recruitment, email addresses were recorded and respondents 

were emailed a notice about the survey and a link to the survey, which 

they were free to access at any time. Follow-up emails were forwarded 

to non-respondents in order to increase the response rate. In order to 

ensure that all respondents were given an opportunity to take part in the 

study, respondents were also able to request a paper hardcopy of the 

survey, including a return envelope to send back to Banister Research. 

Twenty-seven (27) surveys were completed by hardcopy. The web 

survey was available from October 28th until November 16th, 2009, a 

total of 555 surveys were completed by web.   
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Results provide a margin of error no greater than +4.1% at the 95% 

confidence level or 19 times out of 20. It is important that when 

considering the survey findings, the reader should note that the sample 

error tolerances associated with the sample sizes vary by sub-group.  

 

After the surveys were completed and verified, the lead consultant 

reviewed the list of different responses to each open-ended or verbatim 

question and then a code list was established. To ensure consistency of 

interpretation, the same team of coders was assigned to the project 

from start to finish. The coding supervisor verified at least 20% of each 

coderôs work. Once the responses were fully coded and entered onto 

the data file, computer programs were written to check the data for 

quality and consistency.   

 

Data analysis included cross-tabulation, whereby the frequency and 

percentage distribution of the results for each question were broken 

down based on respondent characteristics and responses (e.g., 

demographics, etc.). Statistical analysis included a Z-test to determine if 

there were significant differences in responses between respondent 

subgroups. Results were reported as statistically significant at the 95% 

confidence level. The ñSelected Sub-Segment Findingsò portions of the 

report present selected findings from the cross tabulation analysis. 

 

It is important to note that any discrepancies between charts, graphs or 

tables are due to rounding of the numbers.  

 

This report provides detailed findings for the St. Albert Smart Growth 

Resident Survey.  

 

 

Results of the study are presented as they relate to the specific 

topic areas addressed by the survey. The reader should note, 

when reading the report that the term significant refers to ñstatistical 

significanceò. 
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To begin, respondents were asked whether or not they were aware of 

the Smart Growth St. Albert concept. While 34% of respondents 

indicated they were, the majority of respondents (66%) were not. See 

Figure 1, below.  

 

Figure 1 

Awareness of Smart Growth

34%

66%

<1%
0%

20%

40%

60%

80%

100%

Yes No No Response

n=582 

 

Selected Sub-Segment Findings 

Respondents that have lived in St. Albert for 21 years 
or more were significantly more likely to indicate they 
were aware of the Smart Growth St. Albert 
concept (39% versus 29% of respondents that lived 
in St. Albert for 20 years or less).  
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Respondents that were aware of the Smart Growth concept (n=195), 

were asked to indicate how much they had heard or read about the 

issues related to Smart Growth St. Albert over the past two years. Close 

to half of the respondents (50%) stated they had heard or read a little or 

nothing (1 or 2 out of 5), while 40% had heard or read a moderate 

amount, and 11% had heard or read a great deal (4 or 5 out of 5). See 

Figure 2, below.  

 

Figure 2 

Information on Smart Growth

1%

4%

46%

40%

9%

2%

0% 20% 40% 60% 80% 100%

No Response

Heard or read nothing at all [1]

[2]

[3]

[4]

Heard or read a great deal about issues 
related to Smart Growth St. Albert [5]

n=195

Base: Respondents that were aware of the Smart Growth concept 

 

 

 

 

 

 

In the next section of the survey, respondents were presented with a 

series of images and asked to rate their personal preferences, as well 

as their preference for new development in St. Albert. Please note that 

in the following questions, all ñAôsò are images representing Smart 

Growth, while the ñBò images represent conventional development.  
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Image A: Smart Growth 

 
Streets safely accommodate 
pedestrians, cyclists and drivers, 
resulting in slower vehicle speeds. 
 

 

 

 

 

 

 
 
 
Image B: Conventional 
Development 

 
Streets efficiently move vehicles, 
resulting in reduced safety for 
pedestrians and cyclists. 

 

Respondents were first shown two images of a car and pedestrian street and asked a number of questions 
regarding their opinions and preferences. As indicated below, the majority of respondents (75%) indicated 
they somewhat or strongly preferred Image A, while 19% somewhat or strongly preferred Image B. 

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 44% 31% 7% 9% 10% <1% 2.10 

 
Respondents were more likely to indicate their current neighbourhood was more like ñBò (44%), while 34% 
indicated it was more like ñAò. Twenty-one percent (21%) indicated their neighbourhood was equally like 
Image A and B. 

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

21% 13% 21% 20% 24% 1% 3.14 

 
Regarding streets, the neighbourhood respondents were most likely to indicate they would prefer to find 
was more like ñAò than their current neighbourhood (49%), followed by a neighbourhood like their current 
neighbourhood (42%). Ten percent (10%) indicated they prefer ñBò over their current neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
26% 23% 42% 4% 6% 1% 2.41 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth) (69%), versus 14% that preferred Image B. 
Sixteen percent (16%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
29% 40% 16% 8% 6% 1% 2.20 
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Image A: Smart Growth 

 
Streets safely accommodate 
pedestrians, cyclists and drivers, 

resulting in slower vehicle speeds. 
 

 

 

 

 

 

 

 

 

Image B: Conventional 
Development 

 
Streets efficiently move vehicles, 
resulting in reduced safety for 
pedestrians and cyclists.   
 

 

 
Female respondents were significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) (82% versus 67% of male respondents). 
 

Female respondents were significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) (41% versus 27% of male respondents). 
 
Respondents with a university education were significantly more likely to indicate they would prefer to find 
a neighbourhood like Image A (Smart Growth) (52% versus 39% of respondents with a high school 
education). 
 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Female respondents (75% versus 63% of male respondents); and 

 Respondents with a university education (72% versus 58% of respondents with a high school 
education).  
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Image A: Smart Growth 

 
Streets encourage social, cultural 
and retail activity, resulting in less 
efficient movement of vehicles. 

 

 

 

 

 

 
 
 
 
Image B: Conventional 
Development 

 
Streets efficiently move traffic, with 
no facilities along them to support 
social, cultural and retail activity.  

 
Respondents were then shown images of a complete and through-only street and asked to comment on the 
two. As indicated below, the majority of respondents (61%) indicated they somewhat or strongly preferred 
Image A, representing Smart Growth, while 28% somewhat or strongly preferred Image B. 

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 26% 35% 9% 15% 13% 1% 2.52 

 
When asked if their current neighbourhood was more like ñAò or ñBò, close to 7 in 10 respondents (68%) 
stated their current neighbourhood was more like Image B. Thirteen percent (13%) of respondents indicated 
it was more like ñAò, and 18% thought their neighbourhood was equally like Image A and B. 

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

5% 8% 18% 29% 39% 1% 3.91 

 
Regarding streets and development, the neighbourhood respondents were most likely to indicate they 
would prefer to find was more like ñAò than their current neighbourhood (48%), followed by a neighbourhood 
like their current neighbourhood (31%). Twenty percent (20%) indicate more like ñBò than their current 
neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
22% 26% 31% 10% 10% 1% 2.58 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth) (60%), versus 23% that preferred Image B. 
Sixteen percent (16%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
22% 38% 16% 15% 8% 1% 2.49 
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Image A: Smart Growth 

 
Streets encourage social, cultural 
and retail activity, resulting in less 
efficient movement of vehicles. 

 

 

 

 

 

 

 

 

 

Image B: Conventional 
Development 

 

Streets efficiently move traffic, with 
no facilities along them to support 
social, cultural and retail activity.   

 

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) included: 

 Female respondents (66% versus 58% of male respondents); and 

 Respondents with a university education (67% versus 53% to 57% of respondents with a high 
school or college education).  

 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Female respondents (16% versus 10% of male respondents); and 

 Respondents with a household income of less than $45,000 (23% versus 12% of respondents with a 
household income of $80,000 or more).  

 

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like 
Image A (Smart Growth) included: 

 Respondents with a university education (54% versus 38% to 43% of respondents with a high 
school or college education); and 

 Respondents aged 18 to 34 (67% versus 45% to 47% of respondents aged 35 or older).  

 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Female respondents (64% versus 55% of male respondents); and 

 Respondents with a college or university education (59% to 64% versus 44% of respondents with a 
high school education). 
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Image A: Smart Growth 

 
On commercial streets, buildings 
form a continuous street front, 
resulting in alleys and on-street 

parking.   
 
 
 
 
 
 
 
 
 
Image B: Conventional 
Development 

 
On commercial streets, buildings 
provide parking between the 
building and street, resulting in 
buildings that are separate.

 
When respondents were shown two images of commercial streets the majority of respondents (73%) 
indicated they somewhat or strongly preferred Image A, representing Smart Growth, while 17% somewhat 
or strongly preferred Image B. Nine percent (9%) were neutral when asked to indicate their preference. 

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 41% 32% 9% 11% 6% 1% 2.08 

 
Forty-two percent (42%) of respondents indicated their commercial streets were more like Image A, while 
28% stated their commercial streets were similar to those shown in Image B. Another 28% reported in their 
neighbourhood, commercial streets were equally like Image A and Image B.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

19% 23% 28% 17% 11% 2% 2.78 

 
Regarding commercial streets, the neighbourhood the majority of respondents (66%) would prefer to find 
was more like ñAò than their current neighbourhood. Fourteen percent (14%) indicated they would prefer 
commercial streets more like ñBò than their current neighbourhood, and 19% liked the commercial streets in 
their current neighbourhood.   

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
38% 28% 19% 8% 6% 1% 2.14 

 
For new development in St. Albert as a whole, 70% of respondents indicated they somewhat or strongly 
preferred what was shown in Image A (Smart Growth), while 15% somewhat or strongly preferred the 
commercial streets shown in Image B. Thirteen percent (13%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
33% 37% 13% 10% 5% 1% 2.14 
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Image A: Smart Growth 

 
On commercial streets, buildings 
form a continuous street front, 
resulting in alleys and on-street 

parking.   
 

 

 

 

 

 

 

 

 

Image B: Conventional 
Development 

 

On commercial streets, buildings 
provide parking between the 
building and street, resulting in 
buildings that are separate. 

 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Respondents that have lived in St. Albert for 20 years or less (45% versus 37% of respondents that 
have lived in St. Albert for 21 years or more); and 

 Respondents with a household income of less than $45,000 (57% versus 38% of respondents with a 
household income of $80,000 or more).  
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Image A: Smart Growth 

 
On commercial streets, buildings 
are required to meet architectural 
design standards, resulting in more 
regulations for builders. 

 
 
 
 
 
 
Image B: Conventional 
Development 

 
On commercial streets, buildings 
have to follow few or no 
architectural design standards, 
resulting in streets that are less 
visually appealing. 

Respondents were shown images of commercial streets, one illustrating buildings required to meet design 
standards, and one without design standards. Eighty-two percent (82%) of respondents indicated they 
somewhat or strongly preferred Image A, representing Smart Growth, where buildings are required to meet 
architectural design standards.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 50% 32% 10% 5% 3% 1% 1.78 

 
When asked if their current neighbourhood was more like ñAò or ñBò, 33% of respondents stated their 
current neighbourhood was more like Image ñBò, while another 33% thought their neighbourhood was 
equally like Image A and B. Thirty-one percent (31%) of respondents indicated it was more like ñAò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

12% 19% 33% 19% 14% 3% 3.05 

 
Regarding commercial streets and building design, the neighbourhood respondents were most likely to 
indicate they would prefer to find was more like ñAò than their current neighbourhood (78%), followed by 
their current neighbourhood (14%). Seven percent (7%) indicated more like ñBò than their current 
neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
43% 35% 14% 4% 3% 2% 1.88 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was depicted in Image A (Smart Growth) (78%), compared to 7% that preferred 
Image B. Thirteen percent (13%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
40% 38% 13% 5% 2% 1% 1.90 
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Image A: Smart Growth 

 
On commercial streets, buildings 
are required to meet architectural 
design standards, resulting in more 
regulations for builders. 

 

 

 

 

 

 

Image B: Conventional 
Development 

 

On commercial streets, buildings 
have to follow few or no 
architectural design standards, 
resulting in streets that are less 
visually appealing.   

 
Respondents aged 18 to 34 or 55 years and older were significantly more likely to indicate their 
neighbourhood preference is Image A (Smart Growth) (84% to 90% versus 77% of respondents 35 to 
54 years old). 
 

Respondents not aware of St. Albert Smart Growth were significantly more likely to indicate their current 
neighbourhood is more like Image A (Smart Growth) (35% versus 23% of respondents aware of St. 
Albert Smart Growth).  
 
Respondents with a household income of $80,000 or more were significantly more likely to indicate they 
would prefer to find a neighbourhood like Image A (Smart Growth) (79% versus 66% of respondents 
with a household income of less than $45,000).   
 
Respondents that have lived in St. Albert for 21 years or more were significantly more likely to indicate their 
preference for new development in St. Albert as a whole is Image A (Smart Growth) (83% versus 75% 
of respondents that have lived in St. Albert for 20 years or less).  
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Image A: Smart Growth 

 
There are more parks and open 
spaces that are closer to peopleôs 
homes, resulting in smaller parks 
and open spaces. 

 
 
 
 
 
 
 
Image B: Conventional 
Development 

 
There are a few large parks and 
open spaces and they are further 
from peopleôs homes.  

Respondents were shown images representing suburban edge and urban neighbourhood parks and asked 
about their thoughts and opinions. As indicated below, eight in ten respondents (79%) indicated they 
somewhat or strongly preferred Image A, representing Smart Growth. Eleven percent (11%) of respondents 
preferred the park in Image B, and 9% were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 52% 27% 9% 8% 3% 1% 1.81 

 
When asked if their current neighbourhood was more like ñAò or ñBò, over half of the respondents (55%) 
stated their current neighbourhood was more like Image A, while 25% thought their neighbourhood was 
equally like Image A and B. Twenty percent (20%) of respondents indicated it was more like ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

31% 24% 25% 11% 9% 1% 2.43 

 
Regarding parks and open spaces, the neighbourhood respondents were most likely to indicate they 
would prefer to find was more like ñAò than their current neighbourhood (64%). Twenty-seven percent (27%) 
of respondents liked their current neighbourhood and 8% indicated more like ñBò than their current 
neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
40% 24% 27% 4% 4% 1% 2.08 

 
For new development in St. Albert as a whole, three-quarters of respondents (75%) indicated they 
somewhat or strongly preferred the park illustrated in Image A (Smart Growth), compared to 11% that 
preferred Image B. Thirteen percent (13%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
45% 30% 13% 7% 4% 1% 1.94 
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Image A: Smart Growth 

 
There are more parks and open 
spaces that are closer to peopleôs 
homes, resulting in smaller parks 
and open spaces. 

 

 

 

 

 

 

 

Image B: Conventional 
Development 

 There are a few large parks and 
open spaces and they are further 
from peopleôs homes.  

 
Respondents with a household income of $45,000 to less than $80,000 were significantly more likely to 
indicate their neighbourhood preference is Image A (Smart Growth) (87% versus 77% of respondents 
with a household income of $80,000 or more). 
 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Female respondents (59% versus 49% of male respondents); and 

 Respondents with a university education (58% versus 46% of respondents with a college 
education).  
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Image A: Smart Growth 

 

Parks are designed for a variety of 
uses (sports, concerts, farmers 
markets), resulting in a variety of 
park designs.   

 
 
 
 
 
Image B: Conventional 
Development 

 
Parks are designed primarily for 
physical recreational uses, 
resulting in other uses (concerts, 
farmers markets) being difficult to 
accommodate.   

When shown images of a multi-use and single-use park, over eighty percent (81%) of respondents 
indicated they somewhat or strongly preferred the multi-use park illustrated in Image A (representing Smart 
Growth). Ten percent of respondents (10%) stated they preferred Image B, while 7% of respondents were 
neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 42% 39% 7% 6% 4% 1% 1.90 

 
Respondents were most likely to indicate the parks in their current neighbourhood were more like ñBò 
(58%). Over a quarter of respondents (27%) stated the parks were equally like ñAò and ñBò, while 13% 
reported they were more like the park in Image A.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

6% 7% 27% 29% 29% 2% 3.69 

 
Regarding parks, the neighbourhood respondents were most likely to indicate they would prefer to find was 
more like ñAò than their current neighbourhood (72%), followed by one like their current neighbourhood 
(17%). Ten percent (10%) of respondents reported more like ñBò than their current neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
40% 32% 17% 6% 4% 1% 2.01 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth) (76%), compared to 11% that preferred 
Image B. Twelve percent (12%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
38% 38% 12% 6% 5% 2% 2.01 
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Image A: Smart Growth 

 

Parks are designed for a variety of 
uses (sports, concerts, farmers 
markets), resulting in a variety of 
park designs.   

 

 

 

 

 

Image B: Conventional 
Development 

 
Parks are designed primarily for 
physical recreational uses, 
resulting in other uses (concerts, 

farmers markets) being difficult to accommodate.   

 

Female respondents were significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) (87% versus 76% of male respondents). 
 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Respondents that have lived in St. Albert for 20 years or less (16% versus 10% of respondents that 
lave lived in St. Albert for 21 years or more); and 

 Respondents that were not aware of St. Albert Smart Growth (15% versus 9% of respondents that 
were aware of St. Albert Smart Growth).  

 
Female respondents were significantly more likely to indicate they would prefer to find a neighbourhood 
like Image A (Smart Growth) (76% versus 67% of male respondents).   
 
Female respondents were significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) (81% versus 71% of male respondents).  
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Image A: Smart Growth 

 
Destinations such as shopping, 
restaurants, schools and libraries 
are within a few blocks of my 
home and are close enough that I 
can either walk or drive, and 
parking is limited. 

 
 
Image B: Conventional 
Development 

 
Destinations such as shopping, 
restaurants, schools and libraries 
are within a few miles of my home 
and are too far to walk to, most 
must be driven to, and parking is 
ample. 

Respondents were shown the two images on the left. When asked which one they preferred, close to two-
thirds of the respondents (61%) indicated they somewhat or strongly preferred Image A (Smart Growth). 
One-quarter of respondents (26%) somewhat or strongly preferred ñBò and 13% of respondents were 
neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 27% 34% 13% 18% 8% 1% 2.45 

 
Over half of the respondents (53%) indicated their current neighbourhood was more like ñBò, while 21% of 
respondents felt their neighbour was better represented by Image A. Twenty-six percent (26%) of 
respondents stated their current neighbourhood was equally like ñAò and ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

10% 11% 26% 26% 27% 1% 3.50 

 
Regarding local destination options, the neighbourhood respondents were most likely to indicate they 
would prefer to find was more like ñAò than their current neighbourhood (53%). Nineteen percent (19%) 
stated they would prefer a neighbourhood more like ñBò and 26% would like to find a neighbourhood like 
their current neighbourhood.  

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
28% 25% 26% 11% 8% 1% 2.46 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred the concept illustrated in Image A (Smart Growth) (57%). One quarter of respondents 
(25%) however preferred the concept in Image B.  

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
26% 31% 16% 17% 8% 1% 2.51 
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Image A: Smart Growth 

 
Destinations such as shopping, 
restaurants, schools and libraries 
are within a few blocks of my 
home and are close enough that I 
can either walk or drive, and 
parking is limited. 

 

 

Image B: Conventional 
Development 

 

Destinations such as shopping, 
restaurants, schools and libraries 
are within a few miles of my home 
and are too far to walk to, most 
must be driven to, and parking is 
ample.    

 
Respondents aged 18 to 34 were significantly more likely to indicate their neighbourhood preference is 
Image A (Smart Growth) (78% versus 58% to 60 of respondents aged 35 or older). 
 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Respondents with a household income of $45,000 to less than $80,000 (28% versus 17% of 
respondents with a household income of $80,000 or more); and 

 Respondents aged 55 or older (25% versus 17% of respondents aged 35 to 54).  

 

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like 
Image A (Smart Growth) included: 

 Female respondents (58% versus 49% of male respondents); and 

 Respondents aged 18 to 34 (69% versus 48% of respondents aged 55 or older).  

 
Respondents aged 18 to 34 were significantly more likely to indicate their preference for new 
development in St. Albert as a whole is Image A (Smart Growth) (71% versus 54% of respondents aged 
55 and older).  
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Image A: Smart Growth 

 
I can walk to stores, libraries or 
restaurants, and within 400m (1/4 
mile) of my home there is a mix of 
single-family detached houses, 
townhomes, apartments and 
condominiums. 
 
 
 
 
 
Image B: Conventional 
Development 

 
There are only single family houses 
within 400 m (1/4 mile) of my home, 
and I must drive to stores, libraries 
or restaurants. 

When respondents were shown the two images on the left, close to half of the respondents (47%) indicated 
they somewhat or strongly preferred Image A, while 40% preferred Image B. Thirteen percent (13%) of 
respondents were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 17% 29% 13% 18% 22% 1% 2.97 

 
Respondents were then asked if their current neighbourhood was more like ñAò or ñBò. Sixty-nine percent 
(69%) of respondents stated their current neighbourhood was more like Image B, while 18% thought their 
neighbourhood was equally like Image A and B, and 14% stated their neighbourhood more like ñAò.   

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

7% 7% 18% 20% 49% 1% 3.98 

 
Regarding housing mix and travel options, the neighbourhood respondents were most likely to indicate 
they would prefer to find was more like ñAò than their current neighbourhood (44%), followed by a 
neighbourhood like their current neighbourhood (29%). Twenty-seven percent (27%) indicated they would 
prefer to find a neighbourhood more like ñBò than their current neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
17% 27% 29% 11% 16% 1% 2.81 

 
For new development in St. Albert as a whole, half of the respondents (49%) indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth), while 33% preferred Image B. Seventeen 
percent (17%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
17% 32% 17% 18% 15% 2% 2.80 

 
 



                 City of St. Albert ï Smart Growth Final Report 

 

 
Image A: Smart Growth 

 
I can walk to stores, libraries or 
restaurants, and within 400m (1/4 
mile) of my home there is a mix of 
single-family detached houses, 
townhomes, apartments and 
condominiums. 
 

 

 

 

 

Image B: Conventional 
Development 

 
There are only single family houses 
within 400 m (1/4 mile) of my home, 
and I must drive to stores, libraries 
or restaurants 

 
Female respondents were significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) (51% versus 42% of male respondents). 
 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Respondents that have lived in St. Albert for 21 years or more (54% versus 45% of respondents that 
have lived in St. Albert for 20 years or less); and 

 Respondents with a university education (56% versus 40% of respondents with a college 
education).  
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Image A: Smart Growth 

 
Public transit comes every 10-15 
minutes, and there is a mix of 
single-family detached houses, 
townhomes, apartments and 
condominiums within 800m (1/2 
mile) of my home.  

 
 
 
 
 
Image B: Conventional 
Development 

 
Within 800 m (1/2 mile) of my home 
there are only single family houses, 
and public transit comes every 
hour. 
 

Respondents were shown two images representing housing mix and transit frequency. Forty-two percent 
(42%) of respondents indicated the somewhat or strongly preferred Image A, while similarly, 41% of 
respondents somewhat or strongly preferred Image B. Sixteen percent (16%) of respondents reported they 
were neutral.   

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 16% 26% 16% 19% 21% 1% 3.03 

 
When asked if their current neighbourhood was more like ñAò or ñBò, 69% of respondents stated their 
current neighbourhood was more like Image B, while 16% thought their neighbourhood was equally like 
Image A and B. Fifteen percent (15%) of respondents indicated it was more like ñAò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

7% 8% 16% 20% 49% 1% 3.98 

 
Regarding housing mix and public transit, the neighbourhood respondents were most likely to indicate 
they would prefer to find was more like ñAò than their current neighbourhood (42%). Thirty-three percent 
(33%) would prefer to find a neighbourhood like their current neighbourhood, and 23% indicated more like 
ñBò than their current neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
18% 24% 33% 10% 13% 2% 2.77 

 
When asked which they would prefer for new development in St. Albert as a whole, respondents most 
frequently indicated they somewhat or strongly preferred what was shown in Image A (Smart Growth) 
(47%), compared to 27% of respondents that preferred Image B. Twenty-five percent (25%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
18% 29% 25% 13% 14% 2% 2.77 
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Image A: Smart Growth 

 
Public transit comes every 10-15 
minutes, and there is a mix of 
single-family detached houses, 
townhomes, apartments and 
condominiums within 800m (1/2 
mile) of my home.  

 

 

 

 

 

Image B: Conventional 
Development 

 
Within 800 m (1/2 mile) of my home 
there are only single family houses, 
and public transit comes every 
hour. 

 

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) included: 

 Respondents with a college or university education (44% to 45% versus 30% of respondents with a 
high school education);  

 Respondents with a household income of less than $45,000 (55% versus 40% of respondents with a 
household income of $80,000 or more); and 

 Respondents aged 18 to 34 (55% versus 37% of respondents aged 35 to 54).  

 

Respondents with a household income of less than $45,000 were significantly more likely to indicate their 
current neighbourhood is more like Image A (Smart Growth) (30% versus 12% to 15% of respondents 
with a household income of $45,000 or more).  
 
Respondents aged 18 to 34 were significantly more likely to indicate they would prefer to find a 
neighbourhood like Image A (Smart Growth) (59% versus 38% to 42% of respondents aged 35 or older).   
 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Respondents with a university education (51% versus 34% of respondents with a high school 
education); and 

 Respondents with a household income of less than $45,000 (60% versus 44% of respondents with a 
household income of $80,000 or more). 
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Image A: Smart Growth 

 
With connected local streets 
where traffic is evenly spread 
throughout the neighbourhood and 
there is a lot of street activity (e.g. 
walking, playing). 

 
 
 
 
 
Image B: Conventional 
Development 

 
With cul-de-sacs off a single 
residential collector street where all 
neighbourhood traffic and some 
street activity (e.g. walking, playing) 
is along the collector street. 

 

When asked for their neighbourhood preference, 48% stated the somewhat or strongly preferred Image B, 
while 37% somewhat or strongly preferred Image A (Smart Growth). Fourteen percent (14%) of 
respondents indicated they were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 16% 21% 14% 28% 20% 1% 3.15 

 
Fifty-three percent (53%) of respondents indicated their current neighbourhood was more like ñBò, while 
23% reported it was more like ñAò. Twenty-two percent (22%) of respondents stated it was equally like ñAò 
and ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

12% 11% 22% 19% 34% 1% 3.51 

 
Regarding activity and travel options, the neighbourhood respondents were most likely to indicate they 
would prefer to find was more like ñBò than their current neighbourhood (35%). Similarly, 32% would prefer 
a neighbourhood like their current neighbourhood, and 31% stated they would like to find one more like 
Image A than their current neighbourhood.  

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
13% 18% 32% 20% 15% 2% 3.05 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was shown in Image B (43%), compared to 34% that preferred Image A. Twenty-
one percent (21%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 

Albert as a whole isé 
14% 21% 21% 27% 16% 2% 3.12 
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Image A: Smart Growth 

 
With connected local streets 
where traffic is evenly spread 
throughout the neighbourhood and 
there is a lot of street activity (e.g. 
walking, playing). 

 

 

 

 

 

 

Image B: Conventional 
Development 

 
With cul-de-sacs off a single 
residential collector street where all 
neighbourhood traffic and some 
street activity (e.g. walking, playing) 
is along the collector street. 

 
Respondents with a household income of less than $45,000 were significantly more likely to indicate their 
neighbourhood preference is Image A (Smart Growth) (55% versus 36% of respondents with a 
household income of $45,000 or more). 
 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Respondents with a high school education (33% versus 22% of respondents with a university 
education); and 

 Respondents with a household income of $45,000 to less than $80,000 (33% versus 20% of 
respondents with a household income of $80,000 or more). 

 
Respondents with a household income of less than $45,000 were significantly more likely to indicate their 
preference for new development in St. Albert as a whole is Image A (Smart Growth) (51% versus 33% 
of respondents with a household income of $80,000 or more).  
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Image A: Smart Growth 

 
Where I can walk, bicycle or take 
transit for some of my trips, and 
the homes are smaller. 
 
 
 
 
 
 
 
 
Image B: Conventional 
Development 

 
With larger homes, and I have to 
drive for all of my trips. 

When respondents were shown two images representing larger and smaller homes, the majority of 
respondents (63%) indicated they somewhat or strongly preferred Image A (Smart Growth). Nineteen 
percent (19%) preferred Image B, and 17% of respondents were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 25% 38% 17% 12% 7% 1% 2.38 

 
As indicated below, respondents were most likely to indicate their current neighbourhood was more like ñAò 
(36%), however 34% reported it was more like ñBò. Twenty-eight percent (28%) of respondents stated it was 
equally like ñAò and ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

15% 21% 28% 20% 14% 1% 2.97 

 
Regarding housing options, the neighbourhood half of the respondents (50%) indicated they would prefer 
to find was more like ñAò than their current neighbourhood. Thirty-five percent (35%) of respondents stated 
they would prefer to find a neighbourhood like their current neighbourhood, and 14% would prefer to find a 
neighbourhood more like ñBò than their current neighbourhood. 

 

 More like A 
than your 
current 

neighbourhood 
(1) 

(2) 

Like your 
current 

neighbourhood 
(3) 

 (4) 

More like B 
than your 
current 

neighbourhood 
 (5) 

No 
response 

Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
21% 29% 35% 7% 7% 1% 2.50 

 
Sixty-one percent of respondents (61%) indicated they would somewhat or strongly prefer Image A (Smart 
Growth) for new development in St. Albert as a whole. Twenty-three percent (23%) of respondents were 
neutral, and 15% would prefer development similar to what is portrayed in Image B.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
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Your preference for new development in St. 

Albert as a whole isé 
23% 38% 23% 10% 5% 1% 2.35 
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Image A: Smart Growth 

 
Where I can walk, bicycle or take 
transit for some of my trips, and 
the homes are smaller. 
 

 

 

 

 

 

 

 

 

Image B: Conventional 
Development 

 
With larger homes, and I have to 
drive for all of my trips. 

 

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) included: 

 Female respondents (67% versus 58% of male respondents); 

 Respondents that have lived in St. Albert for 21 years or more (68% versus 58% of respondents that 
have lived in St. Albert for 20 years or less);  

 Respondents with a household income of $45,000 to less than $80,000 (71% versus 59% of 
respondents with a household income of $80,000 or more); and 

 Respondents aged 55 or older (72% versus 53% of respondents aged 35-54). 

 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Respondents with a household income of less than $80,000 (47% versus 31% of respondents with a 
household income of $80,000 or more); and 

 Respondents aged 55 or older (43% versus 31% of respondents aged 35-54). 

 
Female respondents were significantly more likely to indicate they would prefer to find a neighbourhood 
like Image A (Smart Growth) (54% versus 45% of male respondents).   
 
Respondents aged 55 or older were significantly more likely to indicate their preference for new 
development in St. Albert as a whole is Image A (Smart Growth) (67% versus 54% of respondents aged 
35 to 54).  
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Image A: Smart Growth 

 
On a street with sidewalks and 
treed boulevards faced by 
porches, and the garages are 
smaller. 
 
 
 
 
 
 
Image B: Conventional 
Development 

 
On a cul-de-sac with a large 
attached garage at the front and 
there are no sidewalks or street 
trees. 

When shown the two images on the left, three-quarters of respondents (74%) indicated they somewhat or 
strongly preferred Image A (Smart Growth). Fifteen percent (15%) of respondents preferred Image B and 
10% were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 43% 31% 10% 9% 6% 1% 2.03 

 
When asked if their current neighbourhood was more like ñAò or ñBò, 51% of respondents stated their 
current neighbourhood was more like Image A, while 23% thought their neighbourhood was more like ñBò. 
Twenty-four percent (24%) of respondents indicated it was equally like ñAò and ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

26% 25% 24% 13% 10% 1% 2.56 

 
Regarding housing location and frontages, the neighbourhood respondents were most likely to indicate 
they would prefer to find was more like ñAò than their current neighbourhood (56%). Ten percent (10%) 
would prefer to find a neighbourhood more like ñBò and 33% would like a neighbourhood like their current 
neighbourhood.   
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No 
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Mean 

Regarding streets, the neighbourhood 

youôd prefer to find would beé 
30% 26% 33% 5% 5% 1% 2.28 

 
For new development in St. Albert as a whole, the majority of respondents indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth) (67%), compared to 11% that preferred 
Image B. Twenty percent (20%) were neutral.   
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33% 34% 20% 7% 4% 2% 2.13 
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Image A: Smart Growth 

 
On a street with sidewalks and 
treed boulevards faced by 
porches, and the garages are 
smaller 
 

 

 

 

 

 

 

Image B: Conventional 
Development 

 
On a cul-de-sac with a large 
attached garage at the front and 
there are no sidewalks or street 
trees. 

 

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) included: 

 Female respondents (83% versus 65% of male respondents); and 

 Respondents with a household income of $45,000 to less than $80,000 (82% versus 73% of 
respondents with a household income of $80,000 or more). 

 

Respondent subgroups significantly more likely to indicate their current neighbourhood is more like 
Image A (Smart Growth) included: 

 Female respondents (59% versus 44% of male respondents); 

 Respondents with a household income of $45,000 to less than $80,000 (62% versus 48% of 
respondents with a household income of $80,000 or more); and 

 Respondents aged 55 or older (56% versus 35% of respondents aged 18-34). 

 

Respondents aged 18 to 34 were significantly more likely to indicate they would prefer to find a 
neighbourhood like Image A (Smart Growth) (69% versus 54% of respondents aged 55 or older).   
 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Female respondents (75% versus 60% of male respondents); and 

 Respondents with a household income of $45,000 to less than $80,000 (76% versus 66% of 
respondents with a household income of $80,000 or more). 
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Image A: Smart Growth 

 
In a neighbourhood where I can 
walk to shops, restaurants or 
services, and the lot is smaller. 

 
 
 
 
 
 
Image B: Conventional 
Development 

 
On a larger lot, and I have to drive 
to shops, restaurants or services. 

Respondents were shown images of houses on a large lot and on a small lot. When asked which one they 
preferred, 41% somewhat or strongly preferred Image A (Smart Growth), while 39% preferred Image B. 
Nineteen percent (19%) of respondents indicated they were neutral.  

 
 Strongly 

prefer A 
(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your neighbourhood preference isé 15% 26% 19% 20% 19% 2% 3.01 

 
When asked if their current neighbourhood was more like ñAò or ñBò, 51% of respondents stated their 
current neighbourhood was more like Image B. Eighteen percent (18%) reported their neighbourhood was 
more like ñAò and 30% stated their neighbourhood was a combination of ñAò and ñBò.  

 

 More like A 
(1) 

 (2) 
Equally 

like A&B 
(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

5% 13% 30% 29% 22% 2% 3.51 

 
Regarding house locations and frontages, the neighbourhood respondents were most likely to indicate 
they would prefer to find was more like ñAò than their current neighbourhood (38%), followed by like their 
current neighbourhood (34%). Twenty-six percent (26%) indicate they would like to find a neighbourhood 
more like ñBò than their current neighbourhood. 
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youôd prefer to find would beé 
12% 26% 34% 11% 15% 2% 2.91 

 
For new development in St. Albert as a whole, respondents most frequently indicated they somewhat or 
strongly preferred what was shown in Image A (Smart Growth) (45%), compared to 29% that preferred 
Image B. Twenty-four percent (24%) were neutral.   

 

 Strongly 
prefer A 

(1) 

Somewhat 
prefer A 

(2) 

Neutral 
(3) 

Somewhat 
prefer B 

(4) 

Strongly 
prefer B 

(5) 

No 
response 

Mean 

Your preference for new development in St. 
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Image A: Smart Growth 

 
In a neighbourhood where I can 
walk to shops, restaurants or 
services, and the lot is smaller. 

 

 

 

 

 

 

Image B: Conventional 
Development 

 
On a larger lot, and I have to drive 
to shops, restaurants or services. 

Respondent subgroups significantly more likely to indicate their neighbourhood preference is Image A 
(Smart Growth) included: 

 Respondents that have lived in St. Albert for 21 years or more (47% versus 36% of respondents that 
have lived in St. Albert for 20 years or less);  

 Respondents with a household income of less than $45,000 (64% versus 38% to 43% of 
respondents with a household income of $45,000 or more); and 

 Respondents aged 55 or older (49% versus 33% of respondents 35 to 54).  

 

Respondent subgroups significantly more likely to indicate their neighbourhood is more like Image A 
(Smart Growth) included: 

 Respondents with a high school education (25% versus 14% of respondents with a college 
education);  

 Respondents with a household income of less than $45,000 (30% versus 15% of respondents with a 
household income of $80,000 or more); and 

 Respondents aged 55 or older (21% versus 15% of respondents 35 to 54).  

 

Respondent subgroups significantly more likely to indicate they would prefer to find a neighbourhood like 
Image A (Smart Growth) included: 

 Respondents that have lived in St. Albert for 21 years or more (43% versus 34% of respondents that 
have lived in St. Albert for 20 years or less);  

 Respondents with a university education (44% versus 30% of respondents with a college 
education); 

 Respondents with a household income of less than $45,000 (53% versus 36% of respondents with a 
household income of $80,000 or more); and 

 Respondents aged 55 or older (42% versus 33% of respondents 35 to 54).  

 

Respondent subgroups significantly more likely to indicate their preference for new development in St. 
Albert as a whole is Image A (Smart Growth) included: 

 Respondents with a university education (51% versus 39% of respondents with a college 
education); 

 Respondents aged 55 or older (50% versus 40% of respondents 35 to 54); and 

 Respondents aware of St. Albert Smart Growth (53% versus 42% of respondents not aware). 
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Image A: Smart Growth 

 
Houses are closer to the street with 
front yards, and parking is to the 
side or the rear. 

 
 
 
 
 
 
 
 
Image B: Conventional 
Development 

 
Houses with garage fronts are 
further from the street, and there is 
little or no front yard. 

When respondents were asked to identify their preference between the photos on the left, respondents 
most frequently indicated the somewhat or strongly preferred Image B (45%), while 39% stated they 
preferred Image A, representing Smart Growth. Fifteen percent (15%) provided a neutral rating.   
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Neutral 
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Your neighbourhood preference isé 13% 26% 15% 26% 19% 1% 3.13 

 
Respondents were then asked if their current neighbourhood was more like ñAò or ñBò. Over two-thirds 
(67%) of respondents indicated their current neighbourhood was more like Image B. Twelve percent (12%) 
stated it was more like ñAò and 21% reported it was equally like ñAò and ñBò.   

 

 More like A 
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(3) 

 (4) 
More like 

B 
(5) 

No 
response 

Mean 

Is your current neighbourhood more like ñAò 
or ñBò? 

5% 7% 21% 27% 40% 1% 3.92 

 
Regarding house placement, respondents were most likely to indicate they would like to find a 
neighbourhood like their current neighbourhood (35%). Thirty-five percent (35%) would prefer a 
neighbourhood more like ñAò than their current neighbourhood and 30% would prefer a neighbourhood 
more like ñBò.  
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 (4) 
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Regarding streets, the neighbourhood 

youôd prefer to find would beé 
13% 22% 35% 16% 14% 1% 2.97 

 
For new development in St. Albert as a whole, an equal proportion of respondents indicated they would 
somewhat or strongly prefer ñAò (38%) and ñBò (36%). Twenty-four percent (24%) of respondents were 
neutral.  
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13% 25% 24% 23% 13% 2% 3.00 

 

 

 




































