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INTRODUCTION 

Across North America and Europe, Smart Growth com-
munities are springing up. In the United States alone, 
more than 600 of these type of communities are planned 
or under construction. Governments, developers, build-
ers, businesses and the public are driving this trend. This 
is in response to rising energy, land and infrastructure 
costs; shrinking household sizes and aging population; 
and a growing and unmet market demand for Smart 
Growth products.  
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The terms Smart Growth, New Urbanism and Traditional Neighbourhood Design 
(TND) are often used interchangeably, and contain many of the same characteristics, 
including:  

6) Housing choices for all family types, life 
stages and incomes. 

2) Compact building design to maximize land 
and infrastructure, and support transit. 

5) Walkability, by providing shops, services and 
recreation within a five minute (400 meter) 
walk from home. 

4) Connectivity through an interconnected street 
grid to provide shorter travel times and more 
direct routes. 

1) Mix of compatible land uses, for example  
apartments above stores. 

3) Transportation choices, by providing frequent 
and efficient transit, and bicycle paths.  



 
 

 
COMMUNITY CASE STUDY 

  December 2009 

CURRIE BARRACKS, GARRRISON WOODS AND 
GARRISON GREEN - CALGARY, ALBERTA 

Project Details: 

Developer: Canada Lands Company Limited 

Development size: Currie Barracks 81 hectares; Garrison Woods 71 
hectares; and Garrison Green 32 hectares 

Population: Unknown 

Number of dwelling units: Currie Barracks  3,200 (40 du/ha); Garri-
son Woods 1,600 (25 du/ha); and Garrison Green 1,000 (34 du/ha)  

Start and completion date: Currie Barracks  2000 to 2010; Garrison 
Woods  1998 to 2004; and Garrison Green 2003 to 2007 

 

Achievements:  

Currie Barracks received LEED Gold Stage 2, Neighbourhood 

Development certification 

Garrison Woods received the Canadian Home Buildersô Associa-

tion's Grand SAM (Sales and Marketing) award nationally as the 
best new community in Canada 

Currie Barracks will be Calgaryôs densest neighbourhood 

Builders were easy to attract 

Commercial and residential property has sold quickly 

Garrison Woods has the highest grossing Safeway store in Cal-

gary 

Value of single family dwellings is not affected by proximity to 

multifamily 

High quality architecture, implemented through detailed architec-

tural guidelines 
 
Challenges: 

Accommodating engineering and fire standards to allow narrower 

roads  

Lengthy approval process due to challenges aligning engineering 

and fire standards 
 
Smart Growth features:  

Mixed-use ðCurrie Barracks and Garrison Woods feature resi-

dential and offices above retail 

Housing choiceðmultifamily represents 60% in Garrison Woods; 

65% in Garrison Green  and 75% in Curry Barracks 

Connectivityðmodified grid street pattern 

Compact building designðhigher density than most neighbour-

hoods in Calgary 

Walkabilityðretail and transit located within walking distance of 

all homes in Currie Barracks. All developments  incorporated 
traffic calming measures such as narrower roads, trees and bulb 
outs 

Transportation choiceð anecdotal evidence suggests residents 

make fewer and shorter car trips (Green Places, 2009) 

Tree lined streetsðGarrison Woods 
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Mix of usesðGarrison Woods 
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Neighbourhood ParkðGarrison Green 
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High quality architectureðGarrison Green 
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MCKENZIE TOWNE- CALGARY, ALBERTA 

Project Details: 

Developer: Carma Developers LP 

Development size: 364 ha 

Population: 20,000 approximately 

Number of dwelling units: 6,500 (18 du/ha) 

Start and completion date: 1994 to 2015 (projected build out) 

 
Achievements:  

First neo-traditional community in Canada   

Recognized by the Urban Land Institute as one of the Great 26 

Planned Communities in the world 

Contains the widest variety of housing types in Calgary 

High repeat purchasers within the community, as their lifestyle 

changes 

Particularly attractive to new Calgarians from small towns, central 

and eastern Canada, and Europe 

Narrower roads have lower capital costs, and high residential ac-

ceptance 

Mix of ages and incomes 
 
Challenges: 

Commercial development (207,000 sq. ft) was subsidized for the 

first 7 years. Anticipate several more years to achieve tenancy 
due to regional competition and late multifamily build out 

Average absorption rates are lower than competing community 

averages, since the style of development remains a niche market 

Calgarians place higher value on interior amenities. For example, 

tend to chose hardwood floors over porches   

Multifamily build out is taking longer than anticipated due to den-

sity caps and inflexibility 

Due to zoning regulations, mixed-use development was not possi-

ble 
 
Smart Growth features:  

Housing choiceðprices range from $180,000 to $1.2 plus million; 

and includes townhouses, small lot homes, seniors assisted living, 
etc.  

Connectivityð modified grid system 

Compact building designð somewhat higher density than most 

neighbourhoods in Calgary 

Walkabilityð multifamily development is focused around the 

Town Centre  

Transportation choiceð Bus rapid transit is starting this year, 

with multifamily planned adjacent to it.  
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Housing choice for a range of incomes and life-
styles 
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High quality architecture 

Bus rapid transit is starting this year, with future 
plans for park and ride  
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Park space is integrated throughout  
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TERWILLEGAR TOWNEï EDMONTON, AB 

Project Details: 

Developer: Carma Developers, LP 

Development size: 162 ha 

Population: Unknown 

Number of dwelling units: 2,000 (12 du/ha) at build out  

Start and completion date: 1997, with the majority of construction 
completed to date.  

 

Achievements:  

Received the 2009 Best Subdivision Award of Excellence, from 

the Canada Homebuilders.  

Attracts repeat buyers  

First neo-traditional community in Edmonton. Provides a unique 

housing and community product.   

High quality architecture through a diversity of home builders.  
 
Challenges: 

Slower residential absorption, due to the economic downturn, and 

location of development. South West Edmonton caters to a 
higher end market. Terwillegar Towne is largely a starter home 
community.  

Terwillegar Towne Square, which was intended to provide a mix 

of retail and higher density housing, has been compromised by 
the approval of a large commercial development adjacent to the 
neighbourhood.  

Higher development costs due to rear lanes and modified grid 

system. City of Edmonton requires rear lanes to be paved, unlike 
Calgary and other large municipalities.  

Density is lower than other Smart Growth communities, which 

impacts business feasibility and support for transit.  
 
Smart Growth features:  

Mixed-use ðdevelopment focuses around a mixed-use town 

centre.   

Housing choiceðmix of single family lot sizes, life/work units, 

townhomes, and low rise apartments.  Many of the homes are 
starter homes.  

Connectivityðmodified grid street pattern. 

Walkabilityðexisting commercial developments and Towne 

Square provide a range of shops and services within a 10 minute 
walk from most residents. Traffic calming measures such as nar-
rower road widths, and a traffic circle. Interlaced walking trails 
throughout, that connect central meeting spaces, and parks.  

Transportation choiceð located adjacent to future Southwest 

Transit Centre.   

Terwillegar was to be focused around a mixed-
use town centre. However with the approval of a 
large commercial development adjacent to the 
site, the town centre has been compromised.  
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Parks serve as gathering places 
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Front porches encourage social interaction 

S
o

u
rc

e
: 

e
d

m
o

n
to

n
.r

e
n

tf
a

s
te

r.
c
a

 



 
 

 
COMMUNITY CASE STUDY 

  December 2009 

GRIESBACHï EDMONTON, AB 

Project Details: 

Developer: Canada Lands Company Limited 

Development size: 251 hectares 

Population: 13,000 projected at build-out 

Number of dwelling units: 4,000 (16 du/ha)  

Start and completion date: 2002 to 2017 

 

Achievements:  

Received LEED Gold Stage 2, Neighbourhood Development cer-

tification. First project in Edmonton to receive this international 
designation. 

Received Canadian Urban Instituteôs Brownie award. 

Received City of Edmonton Urban Design award. 

Recycled materials from the demolition of buildings and roads. 

Incorporate erosion control regulations. 

Unique features include a hill for topographical interest, preserva-

tion of military history, and consideration of viewpoints.   

High quality architecture through an architectural code and diver-

sity in home builders.  
 
Challenges: 

Marketing the Village Centre to Edmonton retailers,  due to the 

economic downturn, abundance of existing retail close by, and 
retail preference for parking in front.  

As project progresses, density is becoming more widely accepted 

by community and Council. 

Aligning alternative and more sustainable forms of road and 

storm water management techniques with the City of Edmonton 
transportation and drainage standards.    

 
Smart Growth features:  

Mixed-use ðVillage Centre will feature residential above retail. 

Housing choiceðmix of rental housing, single family lot sizes, 

townhomes, and low rise apartments. Age in place campus is 
located on site.  

Connectivityðmodified grid street pattern, and multiple access 

points from arterial roads that bound site. 

Compact building designðplan to accommodate increase density 

along Castledowns Road, where an LRT route is anticipated.  A 
Transit-oriented Development would be developed, which would 
help accommodate an additional 2,000 to 3,000 people.  

Walkabilityðexisting commercial developments and future Vil-

lage Centre will provide a range of shops and services within a 
10 minute walk from residents. Incorporate traffic calming meas-
ures such as narrower road widths, bulb outs and traffic circles.  

Transportation choiceð integrate a pedestrian and bicycle path 

with open spaces, that connects neighbourhoods. Links in with 
existing transit system, since its an infill development.  

Linear Park with pedestrian and bike paths 
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High quality architecture 
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Variety of housing options 
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To preserve the history of the former mili-
tary base,  site incorporates commemora-
tion plaques and statues, and street names 
based on military history. 
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BRADBURNï WESTMINSTER, CO 

Project Details: 

Developer: Continuum Partners, LLC 

Development size: 51 hectares 

Population:  projected at build-out 

Number of dwelling units: 800 (16 du/ha)  

Start and completion date: 2001 to 2011 

 

Achievements:  

Hosts the largest solar powered neighbourhood in Colorado.  

Higher residential sales compared to surrounding neighbour-

hoods.  

Provide four distinctive neighbourhoods, ranging from urban to 

rural.  

Popular with people who prefer to work from home.  

To prevent monotony, mandate a change of features such as 

brick columns, wrapped porches and colors on adjacent homes, 
and feature fifteen distinct homebuilders.  

Municipal government supported the development.  

Provide a range of park spaces and amenities, including pocket 

parks, apple orchard, formal flower garden, raised concrete pavil-
ion for events, and sports fields.   

 
Challenges: 

To compete with typical suburban development, required market-

ing and education on Traditional Neighbourhood Development.   

Difficult to build high-quality commercial buildings for mom-and-

pop tenants who are unable to pay large rents.  Some anchor 
retail or pad sales are necessary to help offset lower rent payers. 

Commercial space has been difficult to lease to tenants other 

than those providing daily needs (hair, dentist, yoga) 
or restaurants.  

 
Smart Growth features:  

Mixed-use ðMain Street feature offices above retail. 

Housing choiceðmix of housing prices ($200,000 to over 

$1,000,000) and rental housing, single family , townhomes, live/
work lofts and apartments.  

Connectivityðmodified grid street pattern and narrower streets. 

Compact building designðhigher density clustered around village 

core to support retail. Homes are on smaller lots and have re-
duced setbacks.  

Walkabilityðoriented around a pedestrian friendly village core 

with shops, restaurants and offices within walking distance of 
homes.  

Transportation choiceð tap into existing transit routes, and adja-

cent to Dry Creek Open Space which features biking and running 
trails.  

Retail along the Main Street  
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Commercial and live/work units  
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High quality architecture and diversity in 
home styles. 
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Neighbourhood park parties a regular 
occurrence.   
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